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Direct Premium as at 30 June 2022, an increase Profit across the Life Insurance industry in the Proportion of Risk Product Net premium Increase in the average premium per policy
of +1.4% from $17.6bn in prior year 12 months to June 2022. In the prior year relating to Lump Sum (Retail & Group) as at for Risk Products in the 12 months to
$0.6bn of profits were reported™. 30 June 2022. 31 December 2021.
MN.7%
Inwards reinsurance Premiums as a +$12b 61% +19%
proportion of Direct Insurers premiums as at Annual premium sold through Individual Increase in the Individual Disability Insurance

Increase in profit on Risk Products from the : L
30 June 2022, an increase of 0.6% from 41.1% orior year. The profits totalled $1.2bn as at channels (as opposed to Group) at average premium per policy in the two years

in the prior year”. 30 june 2022 31 December 2021. 52% of the market is sold to 31 December 2021.
' through the individual advised channel.
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The sum of lives insured across cover and Acceptance rates for death cover (Group
channel types as at 31 December 2021, a Decrease in profit on Non-Risk Products from Reduction in new business volumes at and Retail).
decrease of 2% from 32.2m in the prior yearM. the prior year. The losses totalled -$0.6bn as at 31 December 2021 compared to the prior
30 June 2022. year™. 9-16%
-gm $1 "] 68% Decline rates for TPD (Group and Retail).
Reduction in the sum of lives insured across ) ; Rk Product Groce A I These have been broadly stable across the
cover types in the Group Super channel in the Profits on Retail Disability Income as at - ropor Ior_]tto I: t rof‘uc ross Anhud t industry over the last 12 months.
three years to 31 December 2021 30 June 2022. The losses totalled $0.3bn as at remium written by top five companies (as a
31 December 2021). .2 20/
30 June 2021. .L/0
20 500/ Reduction in the lapse rate at 31 December
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The industry capital coverage ratio has " , , compared to the prior year .
increased from 1.9 in the prior year Proportion of Risk Product Gross Annual
' ' Losses on Group Lump Sum, which is the only Premium relating to Superannuation business.

loss-making Risk Product.

A The statistic represents the proportions of direct premiums reinsured within the Australian Market.
AMCalculated as the sum of lives insured across each cover and channel types. This doesn't represent the number of individuals insured (as an individual may have multiple covers).
AAReflects profits of Life Insurance Statutory Funds, as opposed to the Entity in the APRA Performance Statistics.

AMANCalculated as a weighted average rate across different cover and channel types using the APRA Claims and Dispute statistics which contains only Risk Products.

The information contained in this document is of a general nature and is not intended to address the objectives, financial situation or needs of any particular individual or entity. It is provided for information purposes only and does not constitute, nor should it be regarded in any manner whatsoever, as advice and is not intended to influence a person in making a decision, including, if applicable, in relation to any
financial product or an interest in a financial product. Although we endeavour to provide accurate and timely information, there can be no guarantee that such information is accurate as of the date it is received or that it will continue to be accurate in the future. No one should act on such information without appropriate professional advice after a thorough examination of the particular situation.
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