


Acknowledgement of Gountry

KPMG acknowledges Aboriginal and Torres Strait Islander peoples

as the First Peoples of Australia. We pay our respects to Elders past,

present, and future as the Traditional Custodians of the land, water 8 OECEC= N
and skies of where we work. N i NAN o

et
At KPMG, our future is one where all Australians are united by a shared, honest, and complete understanding
of our past, present, and future. We are committed to making this future a reality. Our story celebrates and
acknowledges that the cultures, histories, rights, and voices of Aboriginal and Torres Strait Islander People are

heard, understood, respected, and celebrated.

Australia’s First Peoples continue to hold distinctive cultural, spiritual, physical and economical relationships with
their land, water and skies. We take our obligations to the land and environments in which we operate seriously.

We look forward to making our contribution towards a new future for Aboriginal and Torres Strait Islander peoples %
so that they can chart a strong future for themselves, their families and communities. We believe we can achieve )
much more together than we can apart. }
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Rate hikes slow sales growth

Australian sales growth by month (non-food)
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Household savings rates

Household savings ratio
%, seasonally adjusted
Dec-15 to Sep-23
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Source: Australian Bureau of Statistics, Australian National Accounts: National Income, Expenditure and Product, September 2023
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KPMG Retail Health Index suggests worst behind us...

Index Value
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E-commerce: growthIs slowing but here to stay

Retail Ecommerce share of Total Retail Sales, 2023

Index retail sales growth, January 2019 to November 2023
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Source: Seizing the seamless opportunity by KPMG and NRF
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China
Indonesia
United Kingdom
South Korea
United States
Mexico
Singapore
Japan

Russia

Canada

Australia

47.0%

31.9%
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Amazon growing 20X market

Australian Online Retailer Sales Growth for 2023
Growth year on year

42.5%

-26.0%

Amazon Coles Group Woolworths Temple & Webster Wesfarmers Kogan Catch Group Online industry

Source: MST Marquee
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Socialcommerce growing strongly

Value of social commerce sales worldwide
2022 - 2030
Sales in billions USD

30.8% CAGR

E 8,500
: 84% of Chinese
: shop socials 6 500
: VS
: 36% of USA
. 4,970
: consumers
- 3,799
. 2,905
. 2,221
1,698
1,298
5 - -
2022 2023 2024 2025 2026 2027 2028 2029 2030

Source: Statista 2024
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TIkTok Shop. 1.1bnUS users since Sept 23

Following For You

& Shop - BY.DYLN Andi Shirt in White

Revolve ¥

Save this fbr"your next all white party fit!

® 25 i ]

Home Friends Inbox

Q

Hot Deal & New customer deal

BY.DYLN Andi Shirt in White 2 W
&¢70 ~a

Buyer Protection Program

X [R Revolve @

Hot Deal & New customer deal

BY.DYLN Andi Shirt in White

$79.00
4.7 + . 508

Color: White

White

Shade: S

Buyer Protection Program

£ Checkout

A A B e AR R

Convyers, GA 30012

Shipping method
R Revolve @ Add note

BY.DYLN Andi Shirt in White

Wifbits ©
Ve, o

$79.00

Standard shipping: Free
Estimated delivery: Oct 26-28

Payment method View all
@ Card ending in 4242 O
P PayPal

sPay  Apple Pay

Order summary

Total (1item) $79.00

Place order

Buyer Protection Program




SHEIN /S/een). Socially Digital Retail perfected?

SALE | All Under S15.95! Newin Hoodies | Knitwear | Outerwear

SHEIN & Dress ﬂ 2 wo Qo £} &

Categories v NewlIn Sale  Women Clothing Curve Home & Kitchen  Kids  Jewelry & Accessories  Underwear & Sleepwear  Beouty & Health  Men Fashion  Shoes  Bogs & Luggage  Home Textile & Sewing  Sports & Outdeoors  Toys & Games  Baby & Maternity »

Home / All Under $15.95

Filter Sort By Recommend ~ Pullovers Long Sleeve Plain Round Neck Crop Slim Fit Sleeveless Loose Black Latter

Category =

Women Clothing +

Women Plus Clothing +

Size -
one-size HKXS
XS S
M L
+ View More
w
ES
Color - =4
- z
00O =
i o090 =
w £ : .
. . . SHEIN LUNE Plaid Print Gigot Sleeve Zipper ... SHEIN LUNE Drawstring Hem Sclid Coat Heart & Skeleton Printed Crew Neck Casual ... SHEIN Essnce Plus Figure Graphic Asymmet... SHEIN LUNE Striped Print Drawstring Hoodie
(1000+) (1000+) AUS11.50 AU$11.50 (500+)
Material @ AU$10.25 AUS7.25 AU$10.17

©2024 KPMG, an Australian partnership and a member firm of the KPMG global organisation of independent member firms affiliated with KPMG International Limited, a private English company limited by guarantee. All rights
reserved. The KPMG name and logo are trademarks used under license by the independent member firms of the KPMG global organisation. Liability limited by a scheme approved under Professional Standards Legislation.






Al by the numbers

Spending by 2027
on Generative Al

Where for C&R?:

Customer analysis &
personalisation

Trend/predictive analysis for
inventory management

Content generation (marketing &
. product)

Source: KPMG

C&R Execs say Gen Al

will transform marketing

and sales

Top barriers?

1 Lack of skilled
talent

2 Costs / lack of
investment

3 Lack of clear

business case

kB @

Generative Al Revenue

$1,400 : 30%
$1,304
$1,200 o
$1,079
$1,000
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= . 15%
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$200 $137 = ’ ’
$67
$14 ,$23 40 B%
$- — - || . 0%
2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030 2031 2032

mmmm Generative Al Revenue Generative Al as a % of Total Technology Spend

Source: Bloomberg, Generative Al to Become a $1.3 Trillion Market by 2032, Research Finds, 2023

% of Total Technology Spend



Where s the retail investment going?

Data/Al-enabled content for personalization

Social shopping

Virtual stores

Gamified shopping experience 40%

Source: Insider Intelligence/Emarketer + Coresight US Research Aug 2023
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lkea Kreativ: redesign your home inminutes

X IKEA Kreativ 1

10f3
Design a showroom

Get ready

Start with an empty (or pre-designed) showroom and
make it your own.

* Move back to get a great angle
* Ensure space is free of people and personal content

« Centre the project in view and begin

Next step

20of3

Design in your own space X

Scan your room and design in an immersive
experience that brings your vision to life

— .
|

Take a photo

* Ensure it's the widest possible view

* Snap your photo
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Retail. Automation & Aluse cases

Marketing Customer Service Supply Chain Inventory Buying & Forecasting
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Frictioniess retail

Number of frictionless retail store, worldwide
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Source: PWC UK report
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/-ElevenPay and Go store

Skip the queue
with My 7-Eleven
Pay & Go.

Pay for fuel on the app using Fuel

Up, or Shop in-store using the app
to scan your products* and check

yourself out.

I Download on the F&O GETIT ON

App Store Google Play
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Retail crime ontherise

Shrinkage Retail sales revenue lost to theft
Other Sources Unknown Loss In billion USD
1% 7%
Proce;s/control .
failures
23%

External
theft,

including
ORC
34%

Employee/
internal theft
35%
2016 2017 2018 2019 2020 2021 2022 2023* 2024* 2025*
Source: National Retail Federation (U.S. data) Source: 2022 Retail Security Survey, National Retail Federation (U.S. data)
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Uniglo Self Gheckout. Just Binit.
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SKv High Ambitions: Walmart Makes Drone Delivery Realin 24

Waimart
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Amazon Dash Gart. Scanand go.
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Retail Media is the new oil

.. grew sales by nerly 40% yéér-over-year In the flscal first quarter of 2024
Walmart’s global ad sales Iast year hit $2.7 b|II|on
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KPMG retail team

James Stewart

Partner, Turnaround and Restructuring
National Leader, Consumer and Retail

Ross Widdows

Partner
Technology Risk & Cyber

Sarah Newman
Director
ESG and Sustainability

senewman@kpmg.com.au
+61 3 9838 4087

Trent Duvall

Partner
Audit & Assurance
rosswiddows@kpmg.com.au
+61 29273 5847

jhstewart@kpmg.com.au
+61 3 8667 5728

tduvall@kpmg.com.au
+61 2 9335 8871

Clare Power

Partner
Risk & Controls Solutions

Emma Pitfield

Partner
Finance Strategy & Performance

Lisa Bora
Partner in Charge, Clients, Growth
& Markets, Consulting

Gayle Dickerson
Partner in Charge

Turnaround and Restructuring
clarepower@kpmg.com.au
+61 3 8663 8125

epitfield@kpmg.com.au

Ibora@kpmg.com.au
+61 3 8663 8104

+61 2 9346 5640

gdickerson@kpmg.com.au
+61 2 9295 3982

Nikki McAllen David Hardy Melanie Yap Shae MacDougall
Partner in Charge Partner Director Director _ _
Finance Strategy & Performance Turnaround and Restructuring #  Human Rights & Social Impact Services Retail Operations Transformation
nmcallen@kpmg.com.au dahardy@kpmg.com.au myap4@kpmg.com.au smacdougall@kpmg.com.au

+61 3 9288 5330 +61 3 9288 6928 | 61398384707 +61 3 9288 6327

Richard Large Brad Daffy

Director i .. 7 Partner

Customer & Sales Transformation . Intelligent Automation

rlarge1@kpmg.com.au m bdaffy@kpmg.com.au

+61 2 9335 8093 +61 3 8663 8142
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https://twitter.com/kpmgaustralia
https://www.linkedin.com/company/kpmg-australia
https://www.facebook.com/KPMGAustralia/
https://www.youtube.com/user/kpmgaustralia
http://www.instagram.com/kpmgaustralia
http://kpmg.com/socialmedia
https://home.kpmg/au/en/home.html

	Retail ’24:�The Great Step Forward?��
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Household savings rates
	KPMG Retail Health Index suggests worst behind us…
	E-commerce: growth is slowing but here to stay
	Amazon growing 20x market
	Slide Number 12
	#TikTokMadeMeBuyIt….
	Social commerce growing strongly  
	TikTok Shop. 1.1bn US users since Sept 23 
	SHEIN (Sheen). Socially Digital Retail perfected?
	Slide Number 17
	AI by the numbers
	Where is the retail investment going? 
	Ikea Kreativ: redesign your home in minutes 
	Retail. Automation & AI use cases
	Slide Number 22
	Frictionless retail
	7-Eleven Pay and Go store
	Slide Number 25
	Slide Number 26
	Sky High Ambitions: Walmart Makes Drone Delivery Real in ’24
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34

