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Acknowledgement of Country
KPMG acknowledges Aboriginal and Torres Strait Islander peoples 
as the First Peoples of Australia. We pay our respects to Elders past, 
present, and future as the Traditional Custodians of the land, water 
and skies of where we work.
At KPMG, our future is one where all Australians are united by a shared, honest, and complete understanding 
of our past, present, and future. We are committed to making this future a reality. Our story celebrates and 
acknowledges that the cultures, histories, rights, and voices of Aboriginal and Torres Strait Islander People are 
heard, understood, respected, and celebrated. 

Australia’s First Peoples continue to hold distinctive cultural, spiritual, physical and economical relationships with 
their land, water and skies.  We take our obligations to the land and environments in which we operate seriously. 

We look forward to making our contribution towards a new future for Aboriginal and Torres Strait Islander peoples 
so that they can chart a strong future for themselves, their families and communities. We believe we can achieve 
much more together than we can apart. 
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Mega trends
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Rate hikes slow sales growth
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Australian sales growth by month (non-food)
Growth rate yoy %, Jan-22 to Dec-23
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Low price growth 
for retail goods
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Household savings rates
Household savings ratio
%, seasonally adjusted 
Dec-15 to Sep-23

Source:  Australian Bureau of Statistics, Australian National Accounts: National Income, Expenditure and Product, September 2023

Significant lockdown 
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Source: BoE, ECB, FRB, RBA, Haver, KPMG

KPMG Retail Health Index suggests worst behind us…
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E-commerce: growth is slowing but here to stay
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Amazon growing 20x market
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Australian Online Retailer Sales Growth for 2023
Growth year on year
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The consumer: 

it’s all about me 

(and my dog) 



©2024 KPMG, an Australian partnership and a member firm of the KPMG global organisation of independent member firms affiliated with KPMG International Limited, a private English company limited by guarantee. All rights 
reserved. The KPMG name and logo are trademarks used under license by the independent member firms of the KPMG global organisation. Liability limited by a scheme approved under Professional Standards Legislation.

43%
of Gen Z consumers start 
product searches on TikTok

70%
of Gen Z are happy to buy 
on social

50%
of all US ecommerce sales 
on mobile devices by 2027

#stanleytumbler 
1B views

#TikTokMadeMeBuyIt….
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Social commerce growing strongly  
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Source: Statista 2024

84% of Chinese 
shop socials
vs
36% of USA 
consumers 

30.8% CAGR
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TikTok Shop. 1.1bn US users since Sept 23 
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SHEIN (Sheen). Socially Digital Retail perfected?
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RU AI? 
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AI by the numbers

$143B
Spending by 2027 
on Generative AI

70%

C&R Execs say Gen AI 
will transform marketing 
and sales 
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Generative AI Revenue

Source: Bloomberg, Generative AI to Become a $1.3 Trillion Market by 2032, Research Finds, 2023Source: KPMG
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Where is the retail investment going? 

Data/AI-enabled content for personalization

Social shopping

Virtual stores

Gamified shopping experience

71%

65%

61%

40%

Source: Insider Intelligence/Emarketer + Coresight US Research Aug 2023
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Ikea Kreativ: redesign your home in minutes 



©2024 KPMG, an Australian partnership and a member firm of the KPMG global organisation of independent member firms affiliated with KPMG International Limited, a private English company limited by guarantee. All rights 
reserved. The KPMG name and logo are trademarks used under license by the independent member firms of the KPMG global organisation. Liability limited by a scheme approved under Professional Standards Legislation.

Retail. Automation & AI use cases

Customer Service Supply Chain Buying & ForecastingInventoryMarketing



©2024 KPMG, an Australian partnership and a member firm of the KPMG global organisation of independent member firms affiliated with KPMG International Limited, a private English company limited by guarantee. All rights 
reserved. The KPMG name and logo are trademarks used under license by the independent member firms of the KPMG global organisation. Liability limited by a scheme approved under Professional Standards Legislation.

Let’s get 

physical 
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Frictionless retail
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Number of frictionless retail store, worldwide
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7-Eleven Pay and Go store
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Unknown Loss
7%

External 
theft, 

including 
ORC
34%

Employee/ 
internal theft

35%

Process/control 
failures
23%

Other Sources
1%

Retail crime on the rise

Source: National Retail Federation (U.S. data) Source: 2022 Retail Security Survey, National Retail Federation (U.S. data)

Shrinkage Retail sales revenue lost to theft
In billion USD
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Uniqlo Self Checkout. Just Bin it.
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Sky High Ambitions: Walmart Makes Drone Delivery Real in ’24
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Amazon One Palm Pay
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Amazon Dash Cart. Scan and go.
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Retail Media is the new oil

“... grew sales by nearly 40% year-over-year in the fiscal first quarter of 2024…
Walmart’s global ad sales last year hit $2.7 billion. “
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2. Angus McKay
CEO & Managing Director
7- Eleven
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3. Q&A
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