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IT leaders surveyed across a wide range of
industries and geographies

The 2020 Harvey Nash / KPMG
ClO Survey is the largest IT
leadership survey in the world in

terms of number of respondents.

The survey was conducted of
4,219 ClOs and technology
leaders across 83 countries.
www.hnkpmgciosurvey.com
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Digital leaders:

* the 31% that are ‘very' or ‘extremely’ effective at using digital technology to advance their business strategy
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