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What does it mean for
automotive innovation?
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ADS MARKETING ~CONTENT SOCIAL SALES  ANALYTICS MGMT MORE  EVENTS
TECHE=

Will autonomous vehicles provide the next
screens for publishers and advertisers?

New Forrester report suggests self-driving vehicles could hecome a new universe
of moving living rooms.
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screens for publishers and advertisers?
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of moving living rooms.
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Web-browsing inside a Tesla Model S

(one month period)

» 56% -- News content

» 23% -- Sports-related content
» 18% -- Food and drink

* 17% -- Shopping

* 14% -- Travel

* 10% -- Real estate
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cutting through complexity

Metalsmith or
Grid Master:

The automotive industry
at the crossroads of a

highly digitalized age

kpmg.com/automotive

KPMG INTERMATIOMAL
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,ﬁ[‘fﬁ’.TGCHNICA Q BIZ&I TEH SCENCE POLICY CARS GAMINGG CULTURE  FORUMS cutting through complexity

The state of the car computer: Forget Mgtalsmith or
horsepower, we want megahertz! Grid Master:

The automotive industry
at the crossroads of a
highly digitalized age

Linux, Android, and Blackberry's QNX race for control of the dashboard display.

kpmg.com/automotive

KPMG INTERMATIOMAL
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OTT’s share of traditional telco services will dramatically ‘ H ‘
increase by 2018.

=

cutting through complexity

Over-the-top (OTT) revenue cannibalization, relevant revenue, %
M Messaging M Fixed voice M Mobile voice Metalsmith or
Grid Master:

: The automotive industry
at the crossroads of a
i highly digitalized age

kpmg.com/automotive

KPMG INTERMATIOMAL

2005 2011 2014 2018

"Just parasites" Mitigate cannibalization OTT mainstraam: all P
by bundling

Source: OVUM
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Grid Master:

The automotive industry
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cutting through complexity

-« Metalsmith or
- Grid Master:

The automotive industry
at the crossroads of a
highly digitalized age
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Source: KPMG Mobility 2030
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R0 2030

Grupo 1) Reestruturacao da cadeia de autopecas — acesso e
apoio ao mercado para as pequenas e medias empresas

Grupo 2) P&D e engenharia — conectividade e manufatura

avancada; como o Pais estaria apto a atrair desenvolvimento de
produtos globais

Grupo 3) Eficiéncia energética e novas tecnologias de
motorizacdo — emissdes e biocombustiveis

Grupo 4) Seguranca veicular, inspecéao técnica e renovacao de
frota

Grupo 5) Producédo em baixos volumes — veiculos premium,
eletrébnica embarcada e sistemas automotivos estratégicos

Grupo 6) Estrutura de custos — perda de competitividade,
complexidade tributaria, obrigacdes acessorias, burocracia
governamental, logistica, questdes trabalhistas, acordos
automotivos, entre outros.
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Grupo 1) Reestruturacao da cadeia de autopecas — acesso e
RO'[a : !O: ;O apoio ao mercado para as pequenas e medias empresas
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Grupo 1) Reestruturacao da cadeia de autopecas — acesso e
RO'[a : !O: ;O apoio ao mercado para as pequenas e medias empresas

| “E\-zidence Lab
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‘; t E Grupo 2) P&D e engenharia — conectividade e manufatura
avancada; como o Pais estaria apto a atrair desenvolvimento de

produtos globais
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F%E . KPMG Tax m motorizacdo — emissdes e biocombustiveis
N ]

-
Big 4%
Big 4 firm on the 2007 # FORTUNE Fastest Growing T
QORTUMNE 100 Best @"" 100 Best Tax practice of the eadershio
Companies to Work For Big 4 2

Grupo 3) Eficiéncia energética e novas tecnologias de
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Grupo 3) Eficiéncia energética e novas tecnologias de
motorizacdo — emissdes e biocombustiveis

ReNovaBIo
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glind SPOIS

“One of the other major blind spots for executives

is viewing cyber security as an IT risk only. Grupo 4) Seguranca veicular, inspecao téecnica e renovacao de
When you treat cyber security as an IT risk only, frota

you risk missing opportunities and inflection
points that could help fuel business growth.”

Greg Bell
Co-lead, Global Cyber Security,
KPMG International

kpmg.com/CEQoutlook
#CEOoutlook

KPMG!
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No new investment | Incremental Significant
investment investment

Governance and risk

Innovation, including

new products/ o s —
services and ways of 2 e 2%
doing business

Regulatory 100 i &
compliance o 329 50%
Cyber security 21% A4.%, 359,

Driving new technologies and growth
in an uncertain, changing world

Physical
infrastructure
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Strategy, risk and culture
shoulld be tightly connectec

Culture needs to be
cmbedded in the company’s
decision-making processes,
including strategic thinking,
risk management and
compliance, performance,
and the incentives driving
these activities.

KPMG

Grupo 5) Producédo em baixos volumes — veiculos premium,
eletrdnica embarcada e sistemas automotivos estratégicos



ogniove Technology and Digital Labor

Cognitive systems are an application of interpreting
and learning systems and redefine the
relationship between human and machine

The expected market
$ 1 5 2 B + size for digital labor
by 2020*

ROl between 600 — 800%*

45% of activities individuals currently
perform in the workplace can be
automated using existing technologies®
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Grupo 6) Estrutura de custos — perda de competitividade,
complexidade tributaria, obrigacdes acessorias, burocracia
governamental, logistica, questdes trabalhistas, acordos
automotivos, entre outros.
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Ricardo Bacellar

Head of Automotive

KPMG in Brazil
rbacellar@kpmg.com.br

(21) 98833-3000
https://br.linkedin.com/in/bacellar

° www.kpmg.com/automotive
¥in folo

www.kpmg.com/socialmedia

© 2017 KPMG Auditores Independentes, uma sociedade simples brasileira e firma-membro da rede KPMG de firmas-membro independentes e afiliadas a KPMG International Cooperative (“KPMG
International”), uma entidade suica. Todos os direitos reservados. Impresso no Brasil.

Todas as informacgfes apresentadas neste documento séo de natureza genérica e ndo tém por finalidade abordar as circunstancias de uma pessoa ou entidade especifica. Embora tenhamos nos
empenhado em prestar informag6es precisas e atualizadas, ndo ha garantia de sua exatiddo na data em que forem recebidas nem de que tal exatiddo permanecera no futuro. Essas informacdes nao
devem servir de base para se empreenderem a¢des sem orientacao profissional qualificada, precedida de um exame minucioso da situacao em pauta.

O nome KPMG e o logotipo sé@o marcas registradas ou comerciais da KPMG International.
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