PEEL HUNT \_
GAMBLING

IVOR JONES



P 10% 20%% 30% 40% 307 60% T0% 808 B0% 100%
ODNI (US)
Very unlikely/ , s : Very likely/
highly improbable Unlikely/improbable (improbably) Likely/probable (probably) highly probable
Almost no chance/ ' Almost CErl.-Eli:r'l[lly'H
Roughly even chance/ ,

Remaote roughly even odds nearly certain
PHIA (UK)

Highhy unlikaly

Remote chance

NATO

. Realistic
Unlikely LM

Likely/probable

Highly likely

Almost cen'a'm

Highly unlikely

Unlikely

Even chance

Likely

Highly likely

Figure I. Lexicons for communicating probability in intelligence assessments.

Words or Numbers? Communicating Probability in Intelligence Analysis, Dhami and Mandel, 2020
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Major gambling sector M&A

Shocks and aftershocks

2010 - 2015
2010 — Sportsbet (Australia)/Paddy Power
2011 — PartyGaming/bwin
2012 — American Wagering/William Hill
2013 - Sportingbet/GVC
2015 — PokerStars/Amaya

2016 — 2020

2016 — Betfair/Paddy Power
2016 — Ladbrokes/Gala Coral

2016 - Sisal/CVC

2017 - 32Red/Kindred
2020 - Stars Group/Flutter

2020 - 2024

2021 — William Hill/Caesars
2022 — William Hill/888

2023 - Entain/STS



Millions of Dollars

Jackpocket’s revenue is expected to grow 70%+ YoY in FY 2024E, ~15x faster than the
U.S. lottery industry

Jackpocket Revenue

$135

Revenue Growth Drivers:

B Increasing adoption from existing lottery

customers 4
4.0
B Attracting new customers to lottery with a &gﬁ
digital experience *

B Increasing customer monetization through a
recurring subscription model (“Smart Order”)

B Entering additional states $78

A
qodp
o
K\N
$8
I N
FY 2020 I FY 2023 FY 2024E""

{1} Represents estimated FY 2024 revenue for Jackpocket by DraftKings management. Figure includes $0 in revenue synergies. ,H | 12




Cross-selling product offerings drives higher average customer LTV

Opportunity to Increase LTV

m  Diligence revealed significant customer overlap between Jackpocket and DraftKings, implying a substantial cross-sell opportunity between product offerings

osB

Overlapping customers on average generated 53% higher

[ OSB and iGaming GGR in FY 2023 compared to DraftKings
iGami ! Lotte '
R . Y | customers that did not engage with Jackpocket



Jackpocket’s low CAC™) will drive more efficient marketing for DraftKings

Opportunity to Lower CAC

B Jackpocket acquired ~660k new customers in FY 2023, at a CAC ~80% lower than DraftKings' CAC

B Jackpocket's customer database is 6.0M and continuing to grow

DraftKings FY 2023 CAC Jackpocket FY 2023 CAC

(1) Both Draftkings and Jackpocket define customer acquisition cost {CAC) as external marketing spend divided by new custamers. DraftKings includes all external marketing spend allocated to 0SB and iGaming, including national spending, team and league deals, and product-agnostic ‘H I 14
spending, and divides by new OSB and iGaming customers, without crediting for customers who were previously acquired to DFS.



Enhanced diversification across geographies, verticals and channels

FOI & Y * >K kindred
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989% 81%
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2. Retail providing customers for online leadership...

Seamless migration from retail to online

Retail player digitalisation is a key priority

* Consistent user experience, content and odds
* First omni-channel loyalty program in the market

* Give players a reason to engage: WinBox
providing lottery players a second chance to win

vperEnalotto

* Online margins higher than retail .
i o 4
v WinBox

Omni-channel
loyaity program

Online players generate 10x the contribution of retail only players!’



SEI CURIOSO DIl SAPERE
SE HAI VINTO?

Scansiona il QR Code
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~ Czech Republic: de-anonymised GGR share (%)’
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Peel Hunt Disclaimer/Risk Warning

This document has been prepared by Peel Hunt LLP (“Peel Hunt”) and is for
the use of the addressee only. It may not be copied or distributed to any other
person without the written consent of Peel Hunt.

This document has been prepared using sources believed to be reliable and
accurate. Neither Peel Hunt, nor any of its directors, members, employees or
any affiliated company accepts liability for any loss arising from the use of this
document or its contents. The information used in preparing this document was

obtained from publicly available sources or proprietary data believed to be reliable.

The information in this document does not purport to be comprehensive and
has not been independently verified by Peel Hunt or any of its affiliates or any
of their respective members, directors, officers, employees, agents. No
responsibility or liability is accepted by Peel Hunt or any of its affiliates or by any
of their respective members, directors, officers, employees or agents as to or in
relation to the accuracy, completeness or sufficiency of this document or any
other written or oral information made available to any interested party or its
advisers or for any loss whatsoever arising from or in connection with use of or
reliance on this document and any such liability is expressly disclaimed.

Nothing in this document should be relied upon as a promise or representation
as to the future. None of Peel Hunt or any of its affiliates gives any undertaking
to provide the recipient with access to any additional information or to update
this document or any additional information or to correct any inaccuracies in it
which may becomeapparent.

This document and the information contained herein are for information only
and do not constitute: (i) an invitation or inducement to engage in investment
activity or (ii) an offer, solicitation or invitation by Peel Hunt or any of its affiliates
for the sale, purchase of securities or any of the assets, business or undertaking
described therein.

No representation or warranty, express or implied, is given as to the
achievement or reasonableness of, and no reliance should be placed on, any
projections, opinions, estimates, forecasts, targets, prospects, returns or other
forward-looking statements contained herein. Any such projections, estimates,
forecasts, targets, prospects, returns or other forward-looking statements are
not a reliable indicator of future performance. None Peel Hunt, its affiliates nor
any of their respective members, directors, officers or employees nor any other
person accepts any liability whatsoever for any loss howsoever arising from any
use of this document or its contents or otherwise arising in connection therewith.

Peel Hunt is authorised and regulated in the United Kingdom by the Financial
Conduct Authority under number OC357088 and has its registered address at
100 Liverpool Street, London EC2M 2AT.
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