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Agenda

15:00 — 15:25 MpooéAeuon — Networking Coffee

15:25-15:30 Eicaywyn — KaAwoopiopa
AAkiIB16dng Ziapdapag, Marketing, Communications and Corporate Citizenship Manager,
KPMG otnv EAAGOQ

®iAhirrog Kdooog, Partner, Audit, Insurance Services, KPMG atnv EAAGSa

15:30-15:50 TMMapouciaon ocupTrEPAcHATWY TNG £TAOIAG éKBEONG TNG KPMG yia Tnv ISIWTIKN
Ac@aAioTiki Ayopd yia To 2024

®diMimrrog Kdooog, Partner, Audit, Insurance Services, KPMG otnv EAAGSa

15:50 - 16:05 Insurance Transformation: Outlook and trends — KPMG CEO outlook

BaolAik ZkéAAa, Director, Actuarial & Insurance Services, KPMG otnv EAAGda

16:05-16:20 Revolutionizing Insurance: Al at the Forefront of Industry Transformation

Mapng Kapayidavvng, Director, Advisory, KPMG oTtnv EAAGSa

16:20—16:45 Spend Management in the Digital Era: Facts & Insights from a real business case

Fireside Chat O KAeavOng MeTpéAAng, Head of Infrastructures & Procurement, Ergo Insurance 6a
ouvopiAnoel pe Tov MixaAn NMNatrayewpyiou, Director, Advisory, KPMG oTtnv EAAGSa

16:45—-17:30 Networking Break (Light Dinner)

17:30 — 17:45 KPMG Salary Survey // ATrodoxég kai NMapoxég oTov ao@aAioTIKO KAGS0, TATEIG KOl TTIPOKAROEIG
Mlewpyia KaAepidou, Director, People Services, Advisory, KPMG otnv EAAGOa

17:45-18:30 Insurance Transformation: The New Landscape*

Panel Discussion . AnuRTPNG Magapdkng, CEO, EBVIKA ACQAAIOTIKY

* BagiAeiog XpioTidng, CEO, Allianz EupwTrdikn NioTn
2uvrovigudg: @ikimrmmog Kdooog, Partner, Audit, Insurance Services, KPMG atnv EAAGSa

18:30 KAgioipo EkdAwong

*H oupueroxn otnv ekdnAwan givai dSwpedv. a mepIcooTEPES TTANPOPOPIES, UTTOPEITE va ETTIKOIVWVHOETE LUE TNV K. [1€TTN
Mavidrn (pmaniati@kpmg.gr rj oro 210 6062210).
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© 2024 KPMG Opkwroi EAeykTég A.E., EAnVIKr) Aviovupn ETaipeia kai péAog Tou SieBvoug opyaviopol aveEapmTwy eTaIPEIwV- peAwv Thg KPMG ouvdedepévwy pe v KPMG Intemational Limited, 181wTiKA AyyAiKr eTaipeia
TIEPIOPIOUEVNG EUBUVNG HE EYYUNTIKEG €I0POPES. Me TNV eMQUAAEN KEBe SIKAIWUATOG.

O1 TTANPOPOpPIES TTOU TTEPIEXOVTAI OTO TIOPAV €ivall YEVIKIG GUONGKaI DEV TIPOOPICOVTOI VO VTILETWITIOOUV TIG TIEPIOTACEIG OTTOIOUSITIOTE CUYKEKPIEVOU OTOHOU 1 ovIGTNTOG. MaipoAo TTou kamaBdAAoupe KGBe duvarr TipooTTéBEI v
TIAPEXOUHE OKPIBEIG Kol £YKaIPES TTANPOPOPIES, BEV UTTOPOUKE Vo eyyunBoUpe OTI auTEG O TIANPOPOPIES Eival aKpIBEIG TV NepouNVia TIopahaBrig Toug ) 6T Baouvexioouv vagival akpIBEeig oto péAov. Kavévag Sev TTpETTel va
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