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10 Fooddive, RTD alcoholic beverage sales heat up this summer, Cathy Siegner (May 29, 2019).

11 The Washington Post, The summer of hard seltzer is coming. Here's how 4 of the top brands stack up, Maura Judkis (March 12, 2019).
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15 The ISWI, Worldwide Alcohol Consumption Declines- 1.6%, May 29, 2019.
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https://www.theiwsr.com/wp-content/uploads/Press-Release-IWSR-Releases-New-Global-Data_29May19.pdf
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