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*Note: Base: 1,299 professionals involved with customer-centric strategy decision
s. Source: A commissioned study conducted by Forrester Consulting on behalf of
KPMG, September 2018
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The information contained herein is of a general nature and is not intended to address the circumstances of any particular individual or entity. Although we endeavor to provide accurate and timely information, the
re can be no guaranteethatsuch informationis accurateas of the dateit is received or thatit will continueto be accuratein the future. No one should act onsuch information without appropriate professional advice
after a thorough examination of the particular situation.
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