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Overseas, greenwashing trouble is brewing. Banks
have made headlines for signing up to a global
climate pledge but continuing to invest in coal
mining and coal power. The Australian Competition
and Consumer Commission launched a crackdown
on greenwashing in October 2022. It will review
over 200 company websites to identify misleading
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Against this backdrop, and the ever increasing importance
New Zealand consumers place on sustainability credentials,
we should be in no doubt that greenwashing will be front of
mind for New Zealand regulators.
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The regulators have already been carefully scrutinising
greenwashing claims, putting in place a variety of legal
frameworks and guidelines to make ESG claims more
transparent and accessible, and to clamp down on
misleading and deceptive practices. Investigations,
enforcement actions and complaints in this area are likely
to be on the rise in 2023 and beyond.
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