ANALYTICS AND BIG DATA

As chief information officers respond to evolving technology, analytics and big
data are delivering real value to those who know how to use them well, according
to the Forrester consulting report, commissioned by KPMG.

But there are challenges ahead.
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WHY IS IT IMPORTANT?

The value of data is increasing. Organisations are consuming data as a
service and are monetising their own data, creating new revenue streams.

WHAT'S DRIVING IT?

WHAT ARE THE CHALLENGES

Lack of capability compounded by lack of budget to

develop or source necessary skills is an impediment.

There is growing concern with the regulatory, y :

privacy and security implications of Capability and Data Security Budget for
leveraging customer data. skills to deliver and Privacy Analytics
HOW IS IT DELIVERED?

Most customers are leveraging external service

providers to deliver their analytics capability. Pure outsource _

Some are building internal capability while Internal and external

leveraging external service providers to supplement Internal only _
direct efforts.

THE BIGGEST EMERGING ISSUE

Skills and budget have been an issue for some time.
The primary new and emerging issues for CIOs leveraging

customer data are data security and privacy concerns.
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WHERE IS THE DATA COMING FROM?

is coming from a range of sources
both internal and external.
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