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B Intro

= KPMGO| MEXAIE 7|Hto 2 ot 21 MQ <Going beyond the data>0f M=2H, 22 H
7|9=2 YHOolY 80| 7|l d¥ME Fast dgS ot XSt A&, 0/of &
AEE 7|YE0| B HEHA Lz BAQX], FHEE ME, IT A[AH, O E &
THOY, QIALRIE| S2f £20|M HHO|H7t dNME O{EA &8st J=XE 24

N

B =29 7|Ye| Ho|E &8 24 7ia
= 2013 Z 29 HIHO|E AR 326%E AFX|StD Q= Top 10 7| Q1 IBM, HP, Dell, SAP,
Teradata 52| S7HAt=2E HIEH 22 261719| E|H|O[H At|E MESHY 0| 4tgd & H|=L A
Liz=gz2 Mg
= MA 22 KPMG MHEEHAE 7= FS(Financial Services) 2t ICE(Information,
Communication & Entertainment), IM(Industrial Markets), CM(Consumer Markets),
IGH(Infrastructure, Government & Healthcare)2 3 A 5742 L&D, H|RLA L= 2M [
71¢el Mol 28 Ato|M ZtE g7t =2 7|¥2l Functiond O|f+& Finance} IT,
Marketing/Sales, New Biz Model, Operation, Risk/FraudZ &%t

B 223 7|Yel Hoo[E 28 24 At
2249 7|0l Y O|E B At 2617HE 2ME A}, MR = IGH(33.3%) > ICEQ2.3%) >
FS(16.5%) > CM, IM(12.8%) 4t =0 2 HIHOE B8E7t 52 2O 2 LIEtY

- MR AYERE HE > "wAo > SA > B > AHX YR YHo/H BEO| &2
H|=L|= =Y EIf0|E =& T Operation(32.6%) > IT(30.2%) > Marketing/Sales(13.2%) >
Risk/Fraud(9.5%) > New Biz(54%) =S 2 &/ LIEtH. 2 2YH 7|52 FZ Operationd} IT
=OF0|AM ElH0lE &#&0| =&. Ol &9 =YW MECH:s FI|TE 22 Mo MOl &&
OIX|7t &2 HOE WEHE

[ My S |

B Z2E A MAME
= 7|l HHOlH #&82 S8HY EF2 T LA 1Tt Operation 20| Lot 2 H 0| &
28E7t wCte AOIH, B2 7|Y0] FTof =9 Jid A oig 452 qaEbs S-Z7|5
HHOM 22X WE 231 2|, =2t 155 St 7Y W BX7|o B2 =8s &1
olo
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Introduction AMHKPMG X2 2014 60| 27t3t <Going beyond the data>
HEIMNOA 2 2Y 7|9 Data & Analytics &8 =0 CHsH ZAIRCE O
At SEAS 99%7t HIHOlE Z&O0| 7|Yel dEME 52 92
SiCtn QIX|stn o, 2N ojE Z8&S2 fIsh ITAIA'S ¥ 0| =5tAHLt

F 231 ol HetE Mot AR/UCH AL 7|YHo| S EHES
ofsti O|F OfEA B0 E2E8E =+ JASXI M= ofHZS A2

oo & EaME 7[YS0| 7k 0H4EFS AL A= OOl 280 23l
HEZC BN Z HYER V|YS0| RSl H=HA == FAAX,
THHLZ T, IT AIAE, O E 2 ol Atz S #20A 22
oA 2&dtn UA=XE EHULL 0|5 S 7|¥=2 HERHUWMEH
223 22 8 MYE T S Ut FEoAM YOOl EES &%

IHREES 2MY 5 AS AolCt
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224 7|9 Oj2o| IT 23l ME 2/MA| o 24 UHQ 97|20 MW, 2013H 22
HIGO[E| &8 ¥E  uihHoE AIRQ R 2011 739 HB{2 A|RO R 20131 HHF 36.6%2)
2M 78 MR 80| 1869 Z2{0| O|2ICt 0|F A 107§ 7|0 Hx| =Eo]E

OE2| 32.6%S AX|ot= A2 2 LIEHGLC.

<2013 Global Big Data Service Provider>

Big Data . . o b
. . Big Data Total Revenue % Big Data ) 1) [ @ Blg.Data
No Service Provider o Hardware Software Services
Revenue Revenue as % of R R R

Total Revenue evenue evenue evenue
1 IBM $1,368 $99,751 7.4% 1% 31% 27% 42%
2 HP $869 $114,100 4.7% 1% 42% 14% 44%
3 Dell $652 $54,550 3.5% 1% 85% 0% 15%
4 SAP $545 $22,900 2.9% 2% 0% 76% 24%
5 Teradata $518 $2,665 2.8% 19% 36% 30% 34%
6 Oracle $491 $37,552 2.6% 1% 28% 37% 36%
7 SAS Institute $480 $3,020 2.6% 16% 0% 68% 32%
8 Palantir $418 $418 2.2% 100% 0% 50% 50%
9 Accenture $415 $30,606 2.2% 1% 0% 0% 100%
10 PWC $312 $32,580 1.7% 1% 0% 0% 100%
Top 10 Total $6,068 $398,142 32.6% - 22% 30% 48%
Global Total $18,607 - 100% = 38% 22% 40%

Source: Wikibon, Big Data Vendor Revenue and Market Forecast 2013-2017

AHKPMG AL 71l YHolE 28
STIO|E AIZOIA 326%E APXISHD YUe Top 1

© e

g 2ME Y =2
7|gel Hlbole MHA
1074 7|2l IBM, HP,

AEE A4HEZ|Z JCh 2HO0[H MH|A Atefls &9
Dell, SAP, Teradata 59| Z7XIEE HIEtOZ 26142 MASIQ 0|2 At9H

U H =LA L=E2 ZAYC
.I

<EM Cj4 4R >

I Ch&
Service Provider IBM, HP, Dell, SAP, Teradata, Oracle, SAS, Palantir, Accenture, PWC
Company/Organization 719 337
Case studies 2614
FS(Financial Services)
ICE(Information, Communication & Entertainment)
Indust IM(Industrial Markets)
ry CM(Consumer Markets)
IGH(Infrastructure, Government & Healthcare)
Miscellaneous(Z7|EH S M5 187 At
Business Needs Finance, IT, Marketing/Sales, New Biz Model, Operation, Risk/Fraud
Source: &™HKPMG ZAH A2l Analysis
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AAde KPMG M EZH AZS 71ZF 2 2 FS(Financial Service) 2}
ICE(Information, Communication & Entertainment), IM(Industrial Markets),
CM(Consumer Markets), IGH(Infrastructure, Government & Healthcare)2 3 A|
5702 F&StD, JEXS=Z FS4H2 Bankingdf Insurance, ICE A2
Communications 2 Media %! Software - Electronics - Travel, Leisure &
Tourism, IM At 2 Industrial Products@t Automotives 5! Energy/Natural
Resources - Chemical/Pharmaceuticals, CM At2 Consumer Product@} Retail,
IGH At 2 Government @ Healthcare 8! Educational Institutions
Transportation 5 187 M|EAIH oz E23MCH

HZLA LZ=s 24 e 7|9 20l &8 Ao 7t BlEdt 52
7| ¥ 9| Function® O|7+E Finance?t IT, Marketing/Sales, New Biz Model,
Operation, Risk/FraudZ F&36t0 2M3JUCE 7| YOl HIEL|A L= CHEt
#0| LtEtCE Finance £0F= F2 MEQF 50 & O|#FA2H, IT 20t=
A2 gagoleet IT olZaet #3, Hojy My Hd8 S2| O|fCh ED
Marketing/Sales 20f= M22 HOfY Tt TOfHEF =8, MHE /iY 59
O|770|, Operation £0F= F2 7| L QAL 2HEH O|f7F HQUCE DX 2
Risk/Fraud 20f= 7|2 EotZatet 2|23 2| A o =0 Chst O|F =
FEAC
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=EH 7|2 =28 7/ dOoly 28 Ate| 26170 E 2Aot 24 MYEEE
HIH|O|E| £ 813t  IGH(33.3%) > ICE(22.3%) > FS(16.5%) > CM, IM(12.8%) At} &0 2 HIF|0|H
=M ZAn} 8LV 52 ALE LIERCH MEMPEHEE HE > dAAHO > 4 >

W > AH[XY 7|¥el HHolE &0 ULt H=L= L= HHOlH
=2 8 & = Operation(32.6%) > IT(30.2%) > Marketing/Sales(13.2%) >
Risk/Fraud(9.5%) > New Biz(54%) =2 2 EMSiCt. 2 2Y J|HUE2 T2
Operationt IT OO M EIH|O|H &&0| ULt Ol Y| =AM ELCH=
711z o| HHO|H && 2X|7t 52 A= THEHEICE

N HZ=UA LZEHE KNS 4EHEH, 7IY &8 HE0| =2 IGH
VIISES OperationI'_f IT 20t0|Alo] 8 LT} 7FR =QtCL IGH Aty =
Qf AAHO HEZO0A Operationd} IT EO0f7F 2 HEZSE XX 3UCt.
712 50 Weo| #8ET} &2 09t B33 FHE HOEHE HiFoR
dat Hold M32 Qs Y olHE 20t LS #85tn UASS
HBOZELCH Cb22 2 HE0 2 ICE &+¥2 IGH &40t Or&tItx| =2
Operationd} IT 20f0 A Q| HEE7l =11 E3| EA MANAM FERCEL BE
HAHNM SEH2Z Operation I IT ZO0FOAM S| BIHOIH Z8=7F 2
Aoz 2L ok 2 7|YS0| Z8Hl Y 20 YHoHE N3

523 I._TI_ QICH= Z{0|C}. B} xlx—lx-log TS C{mt= B2C A|&QI EAI QI

Ok OF oX = >

s>
Concentrated Banking
Insurance 1 6 7 8 6
Moderate Communications 3 - 11 3 14 5
Media 2 4 7 1 7 0
ICE |Software 1 4 3 1 5 0
No Data Electronics 0 5 1 0 5 1
Travel, Leisure & Tourism 0 1 2 1 3 0
Industrial Products 5 6 3 0 10 2
M Automotives 2 3 5 1 6 1
Energy/Natural Resources 1 5 0 0 8 2
Chemical/Pharmaceuticals 0 1 0 0 0
M Consumer Product 9 10 5 1 4
Retail 1 5 7 0 1
Government 5 4 2 7
GH Healthcare 4 1 3 8
Educational Institutions 2 4 2 2 1
Transportation 2 5 0 0 4 0
MISC |Professional Services 0 6 3 1 0

I I 7S NV TN T T T

Source: &HHKPMG AKX A& Analysis

Note: 22 KPMG Industry Taxonomy 7| &2 2 N& M2 LE 2T MELAYE HELA LEE
=EIS

S o
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MF LHE 28 At
Financial Services(FS)

Financial Services A2 MEX S Z Bankingd} Insurance2 74 &|H, Banking
2Eo 4% HHOoH &8 S FE WEXN XM Eotdztet 7|E
HEQS AHO|E U 2L 224 15 53 2FH| WYL H0/& FAT
St M F, S0 2E Ol =0 WERY ZHOMe aede =01 &
DS 0| HMD AL CRIE 252 2oiFD Utk g3 3870l
Barclays= &A|7F HIOIHE &30 22 2AME MEL += AU, 0|
A?7|2 22HSE O|F = UYL

Bt Insurance E 29 Z L Bankingdtls CHZXQ Z&HEE2 H AL
TEMozE HOHIHIT B |20 HEO0|HE BEAOL, AUKORE
=]

Marketing/Sales 2! New Biz £ 00| A{ A 22 Supply Chain EE= AlARE J|EtO|
HIHOIHE MMz HE5H MER A2 E =0 20 At =L

=
HHF| ARl Allianz Group2 HIIZ-||O|E-| =8510 ME ZTEZZ|QE 2EGIn

=1 O I-
o424 AIZICH FS M2 BSHOR Hotmt IT Lopo| tfe Y87}
=/ LIEtR 20, Ol & %%ﬂ o Mol 2ot ME[A K| £2of 240

FxED Us A2 FIHEC

<FS MAHH H|=XL|A L|=>

—

Banking Insurance
[T — 14 Operation T ———— 3
Operation EE——— ]( IT ————— 7
Risk/Fraud 8 New Biz Mode| m— 7
Finance e o Risk/Fraud 6
Marketing/Sales m— 4 Marketing/Sales n— ——— G
New Biz Mode| mmmm 3 Finance mm 1

Source: &HHKPMG AKX A& Analysis

Information, Communication & Entertainment(ICE)

ICE M2 MEXMOZ Communications, Media, Software, Electronics, Travel,
Leisure & Tourisml 2 FMHEICE. Communications E-Z20|A= EAMAIEQ
I mol ulHo|E| BR0| ICE A LYOjME FCB{FCh S5 02 0|HES
1517] 98l Wohst DM O|E £MS HEoZ oFFI|ZH0| BLits
OlA &Y MHIA H4ES HSSt0 O|EES XYL EDH A0
2 SEHES 24510 2E€E| Z21WE MS5le & HHHHR =
MH|AE NS5t A2 =2 LIERRCE

—

A8 0 kI bt
fo

o oo 1 b
o2 J® mn
2
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F O, AIEAIZE S oot HojHE 245101 Mz22 Z2I3S J|Lst=h
FHAUC 22 0= 2@ HC2 FAOEQ Netflixe A|IEE Atz A
~4H0lH S Yeh nAX=2 S HEez FH LN2ES E&sH0 =20
‘HOUSE of CARDS'E H|&tstn 2 QI7|& Y2 Hf QUL

Media 220 = AIEA 8 12 HO|EE HIE2Z AIgAte] 3d, d3k,

Software £ 22 W2 Biglst= QIEU AIXMYA IT Q=2 a8 0|E U
oF ZALRtel MH|A £2oF 2& FdH™oAMel 2E Edt7| et

2 HO|{ AR HZlO| CHEstn QUL EESH Software 22 Operation
oMol EIHOlH &&2 &3l HeEX A UHFXE 0| 25 EO0|1
=28 AZEQ O 7|¥O| LHE =F i U QXY RES 6

HIO|HE XM= &85t Zut, 7|1 20| O|™ML{H| 25~75% H=t3Ct

Electronics &2 Marketing/Sales@} Supply Chain 2M& E3 O1E &S
7|8t OtAO| YO O|HE ZEMCH EH 7|Y LW Operation 20RO A ALY
HARUAOME Zetdte E52 E0|0 LA ez HOHOIHE 2851
AUCH LZo MAYHQl AL 22 O/= W O 20 2O oHE 2835t
TN =99| 14%E SA|7|= ZAE S/ULCE

Travel, Leisure & Tourism £ 22 Operationdt Marketing/Sales & OF0ff A{
HAZH B2 M3 MHAE oz or2e gk aHXF 242 ot
MEE N FHo= 25 A MLl HIHO[H #E8E2 FE

T
ITQt Marketing/Sales 20| M O|R|X| 11 Qe Ao ZE EMENCE

<ICE A48 H| =LA L|=>

(St 2 %)
Communications Media Travel, Leisure & Tourism
[T s 18 Operation I ] Operation EEEE———— 3
Operation EE—— ]/ Marketing/Sales ———————— 7 \larketing/Sales E— )
Marketing/Sales ~nE—————— 1] [T —— 4 New Biz Model 1
Risk/Fraud 5 Finance mmmm—m ) IT ]
New Biz Model mmm 3 New Biz Model mm 1 Finance = 0
Finance mmm 3 Risk/Fraud = 0 Risk/Fraud = 0
Software Electronics
Operation S ———— 5 Operation = ———— 5
[T s /| [T eesssssssssss—— 5
Marketing/Sales n— ——— 3 Risk/Fraud 1
New Biz Model mmm 1 Marketing/Sales mmm 1
Finance mmm 1 New Biz Model = 0
Risk/Fraud = 0 Finance 0

Source: #HKPMG ZAH| A2l Analysis
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Industrial Markets(IM)

M MHE MEZX2SZ Industrial Products?t Automotives, Energy/Natural
Resources, Chemical/Pharmaceuticals £0f2 M =IC}. Industrial Products
S22 Operationi} IT £0F0IA{Q] /EIO|E BBET} EYCHIT Q=2 752
Soff A/ ol M5t YAEE A2l 7| WE &8
M50l 2@ SRR E Ndtes O FHS= RE5S HUCHL ZEAQ &5
HZYHQ Airbuse| 2%, 7[& HlO[H MES A 0lERl MER #+H
ZAFH EQYez it agd S HEE- AL 2t Bt

Automotives 220 M= Operationdt Marketing/Sales £20F0| A 2 HO|HE
st 283stn ULt 0] Industrial Products £21F ORXH7EX| 2 A A H|
SO Wibd ghdo xFE R 1, TojEE 152 8=

Ut Lol XtsA A=Y R Daimler=
ds= SHAFA QLS 25% S7HAZAC

Energy/Natural Resources H& & Operation1t IT 20F0|A Q| HE X7t
E3| IT olmet &2 &3t Yo T2 MA 7§ 1F Supply Chain 24
2288 =0|= O YHOIHE &83%= AL E LIEMRICE

| =]

OF

Chemical/Pharmaceuticals £22 IM MY L Ef SE2HECH B Ol 20|
Mzt B&0|CH IM M&E MY ERAMRYECE Operation ZO0F0A 2| &#E
HE7 22 A2 LIEILD U=, Ol M=ge Sdd W& 23 /S

=

IT AT -
sof 25 &t S UHFREE Mst, IT ezt 52 Sof Mitd A 528y
Shat LHE ZE2MA JHMO| 2EE F= ALE HItEICL
<IM M4HE H| =LA L =>
(EHel: A =)
Industrial Products Automotives
Operation ——— ]( Operation I (
IT e Marketing/Sales n—— ——— 5
Finance m—m 5 IT s 3
Marketing/Sales = 3 Finance mmmm )
Risk/Fraud 2 Risk/Fraud 1
New Biz Model = 0 New Biz Model mm 1
Automotives Chemical/Pharmaceuticals
Operation S ———— 3 IT s |
IT es——— o Operation S ——— |
Risk/Fraud 2 Risk/Fraud 0
Finance mm 1 New Biz Model = 0
New Biz Model 0 Marketing/Sales 0
Marketing/Sales | 0 Finance 0

Source: &HHKPMG A A A&l Analysis
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Consumer Markets(CM)

CM MH2 MEASZ Consumer Productl} Retail £ 22 =2 7 =ICt.
Consumer Product 22 OperationI_lf IT, Finance 20 SO|A H OO H
2LV SULCL FI| IT =2t xS o =20 F51 Z2 M2 JfME S
HEEZH 28 Fel& & WA Ri% 4eots 252 EQCL AN 2 0=
M8 E MZEYHQl PAGE IT =2t} Operation £20| HICO|HE
2850 Ot-Ef X[t 55 X[Fo| MH[A HE| A[ZtE 99% Az,
Y 3 S M HAXNES 28 UFE SHEl= ZOE BOFALCE

Retail o ZA £ &= Consumer Product2t= O XX 2 Z Marketing/Sales
SEEUHAMe HOoly #E8E7 %20, O[= Supply Chain & AH[X}

TOHIHE 2ME S OiE 450 &8ss MYE ETE HOls A=
SMECL CM AL olZat 752 Sof Y2 2 AI2HS 91 0/= &1
e 452 fsi AH|X HIO|HE MIFHCE &85t Us A2E LIEIRCE
<CM M# H|XL|A L|=>
(EHe: A =)
Consumer Product Retail
Operation EEEEE——— ) Marketing/Sales n—— — ————— ]
[T s () Operation S ———
Finance meeeesss—— o T s o

Marketing/Sales m—8 5 Risk/Fraud 1

Risk/Fraud 4 Finance mmm ]
New Biz Model = 1 New Biz Model 0

Source: &HKPMG X A Analysis

Infrastructure, Government & Healthcare(IGH)

IGH A2 MEXMOSZ Government?} Healthcare, Educational Institutions,
Transportation 2202 ML Ef MY CHH| BIGO|H L7t 71 &2
fdYoz LtENGCH MR 220 HHolH 80| £2 0| I
SHOIHE &850 GME =£3t1, 0|F &&37| 3t Q=Z2E #=3
Mt 4 Urk

F

ny 0|-J

Government 22 Operationd} IT £20|Mo| HH O 27t 7t% &4
LIEf S CH. O] BR22 F2 337/ &#0 Efs HEE 7| =
JHQl/H A/ mS/AH0[C|0 52| Ho|H 2M& St 352 #Holda o|YE

o &8s 27t Ut A2z LiEtRCH WEXHQ AY2 o=
k=1

wEFol 4%, M22 HolH MHE #5510 YHolHE &8 2z2d
A2 74 BMZE ARLAOMM B8 o ddE MHAE HSSHA

£ ALt
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Healthcare & LS Government?} ZH0| Operationdt IT 229 =& L7t
=1 UEtRHeH, F2 oz I 2HX Mol 242 &85t ZEo Y 2
52 TX0| F8D UCL UHE 0]F 2Tt FYLLE HH 0|
282 S HCIAO AL 28dE SHAZLH, 0| Sl At
HRUAOIM Zdotz 22 LA Z22WS MHE7|= UL

Educational Institutions £22 IT QIZ2} =0} 7|9 29, AME JjE S
Chyst 2OFOIA BE 0| 2 QLoD 2|23 Talg o) By o 1Y

g8stan A=
HOlH 245 &8dt= AR L

Transportation 222 IT 912} =1} Operation 20F0| A 2| EIH|O|E &0
2o A

= LIEFSCE Y29 SE A2l All Nippon Airway= IT A|AH A O|EE
Sof 12 Hs ZRNAS WML, BEH AHA HIo2 DAUVFE
AT 2YHE WL & UYL IGH MYS ZEHo= IT omet 752
Sot 228 AAH RIS L5t 532 Hold adS fldi HHOoHE
g8

Government Healthcare
Operation EEE—— )0 Operation T ),
IT s )8 T s )0
Risk/Fraud 7 Risk/Fraud 8
Finance mmm 5 Finance mmm 4
Marketing/Sales mm 4 New Biz Model mm 3
New Biz Model m 2 Marketing/Sales ® 1
Educational Institutions Transportation
IT e— 4 [T s 5

Operation m——— ) Operation EEEEE——
New Biz Mode| m— ) Finance m—— ?
Marketing/Sales n—8  ? Risk/Fraud = 0

— ) New Biz Model = 0

Risk/Fraud 1 Marketing/Sales = 0

Finance

Source: &™HKPMG A M A&l Analysis
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