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Executive Summary
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B Acquisition momentum is building
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B Strategic opportunities motivate buyers
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B Deal Value expected to climb
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B Deal risks require focus
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B Industry trends and challenges
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B Government monetary policy only moderately important
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Acquisition momentum is building
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Source: KPMG Research, “2015 M&A Outlook Survey Report”
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Strategic opportunities motivate buyers
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Deal Value expected to climb
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Industry trends and challenges
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Healthcare
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Consumer Markets
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Government monetary policy only moderately important
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Conclusion
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