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What is Total HR Analytics Service?
Why KPMG Total HR Analytics Service?
- HR Competitiveness Report
- Employee Brand Survey
- Best Company Survey
- Social Data Analysis

- HR Data Analytics
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What is Total HR Analytics Service? Why KPMG Total HR Analytics Service?

Total HR Ana lyt ics Service [TH AS]E._W THAS SI21 71212 KPMGS] 224 UIESISS &85101 HR Ol 3 ERMte] Mf2i(Case Study) S 21 71gie] HR Sgt
Ol xf2l 22| J)iof Chet RBE MRS HE 4 U, UK XIQ| 2R, HR AAS] TAY ST 2ol 2R
S 24 2IREE S510f 719 AW Z3UE st MZL Insightet Holxel 22M 218 4 aLict

Total HR Analytics Service= 7|&29 HR Ol ¥ 2% X}&(Human Resource)ofl CHet Z2EQI 2AMut XIS S5t04

RAE Alchol) Zlptet 7Igts ol 22 2slo] 7loiskaxt L 2U AZ0| S A MlAULIC . _

KPMG| THASE 7120l o1 Rtelmt HR AIABIO| LY/ 2l Zeiol Risto] 2E Fo2 TSI KT M=22 M3 HR Com petitiveness Ana lytICS

BLICk 71219] HR CalendarS Ta{st Al7[&5 6 B2t KPMG| 22 HEYIT0L HOIEH0|AE Higo= 712 ol o e et ok e ol S Tl s K e A ol 11t

£0| 15t HR Ol E0l Kt SHISOLT 713) Sl B8 MBS XK 7H5P HaSustainable Growth) =3 X2 AT i P i T e

B SXfofl TSt BRIX0! oS XIRBLIC

| Total HR Analytics Service Framework | Data Report

|l £ 5 | DataReport, Diagnostic Report
| 2MuE | FAH2A 23T EM Root-Cause Analysis
[(PIVIGA THAS‘L. O]'EHQ} Z_:‘l—t‘ ;g_‘ﬂ.‘e Oﬂ W?_]__ Index
Sl e o T5)
U(g-ﬂ%]: =71 ]SI_E Xﬂ(‘)?:l]/]q | M oEb | MERERp AMglol o
| dakd 1 MY e esalx], BoL us, #e
I OIZI/EI%] | ofx % 5

Q2 GIAT QIR AIQ) gAY FYAIS]
HIZ010] OfL YT AZOI?

ZZl0f| chet

Q2] 2AIQ] jCi, BorN £4), 12/ TR 2
U= YA FPYASY TP FEATN?

Employee Brand Survey
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Why KPMG Total HR Analytics Service? Why KPMG Total HR Analytics Service?

Best Company Survey HR Data Analytics
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