%8 keme

cutting through complexity ™

Journal Review

AYKPMG ZHI AT

June 2015




B 2= &2 | MY oOpAH E steX|Ql Marketing Management Review(Jl A E )0 ==

SH|o| MY SH(FRALEHAY) ZHZ AT SH0FQ (1R, Huayao) D49 CHOIT (LI,
Daibing) W =7} 2015 32 2 g "ZEAUH S 7S Moo CH st
MBOFCRRRRITHE R HHELUEMZR)" (2015, Marketing Management Review, Vol.
01, pp. 60-63)"2 @2t LY L|C}.

AN RAUYSO| 7| a0l Ojx= Y 24
X YRS BSO| T XHO| Mo MK FTOI ChE ATEA
AT KSHOR WYEO fUCH YI BEEX (@Ol BLUE

>
N

20| & (Bernard Lewis) W=7} 19384 X Al$t & F 2| & (willingness to
cooperate)2| JfEE MAIHSH 1966 OJY|AEt Ol R L FEX(R. L
Katz)@t D. ZHD. Kahn) @47} Sgtshof Cfef SHAXN S xH2LH QI
WSS FEMCE £ QAC|ofLt CHEtO| LA W. 2Z4(Dennis W. Organ)
mE= 1983E X & A| Bl F (Organizational Citizenship Behavior) O| £t

T =
Hee ZHWS @70l YL 27(Organ) A4t EHADBSS
BATO BYAAHO SN HHH S FAHOR YK AUX D,
2 2YYUS0| A0 A%E X0 BUHOR I s 4 Y=
AUHO R Seste RN WS0l2 ML 0|2 AFOE H M B
SRS ZIAUYS B ATE oD ULk KB T A FL

x|
AU EOol2te BO7t 222 B2 AN MBEE &
I

T YO ATE 2000HCH0| EAHBE YL 20051 JYoE
EHADYSO| et RN ATE SIIHAR|B 1 F ASAT 20|

Chet Atz= oo FEULE

Ol0f 3= SHO|MHYSHFRILBHKRF) AN H st} 310F2 (1f£EE, Huayao)
w==Q} Cto| (U, Daibing) === = W MY OHAE =X OrAH Y
oL X HE 2|5 (IMARE 4, Marketing Management Review) %*| 2 % 0
AN TAFZ 7Y datol CHet A5 AT ElE =22 ERIULCH

dpFe EHAUYE 02

7
gatof| ojtHet S OX=X| 4S5+l =N UASS SEES = W
71gel dur ders ek Lerof s AU

© 2015 Samjong KPMG Economic Research Institute Inc. the Korean member firm of the KPMG network of independent member firms
affiliated with KPMG International Cooperative (‘KPMG International”), a Swiss entity. All rights reserved.



APEKPMG Z A A2l Journal Review

A=A 53 U 7Y 41 Lo R0 ZYNUWE A £

tiousness), M AFE 3 F (sportsmanship), O 2| A (courtesy), Al Bl A Al (civic
virtue) 57tX| A E MO|=EICt AR, O/EfM S =20 ZQ3 CIE2
THHES OFF o7 Qo] AMtEF ez =AF= WSS 20|5tH, =X,
2 ZF TS R0] ApAol 4o et =E S| FAM-AFH FAES

Wote As2 XL AW, MAE dES2 XA =gelst
ME 38X XM 2 BEEEoH tiSst= WA O[T S, ofeld=

o
YFELE JHUH APEez CHE PR ZAAE 22 AR
HE AH 3|

A w40 AP0 MEH ZEA RS2 O|EF(Altruism), 4 d(conscien
|
I

o 2 of ox
>
0

&y

s

o

Kb

S0 2 BT 02 =X E Fole s TCOE OHAW,
AZEM2 =2 U Chdel 4K, HSAH 250 2ds 410 ¥
oot &SOICh 2 w2 A7 0|2 O[0F & AFAME 0
SfAtel =M 2 ZAE 22 Ol 74 /452 =Y0| CHSH
2MEQUCH O = of2[=Lt CHstw o ITtALZA I (Podsakoff) W ==
ZHANTESO| HWW, S2LE 2 XS dM4ds SdA7IL, =W O
N0 2ES Pl AMHES SEAPFIH, AW JLdHeR NS {5
of slaARES EAIZICED Zo ot UiRy, § g nt HYEE S
PSS Y22 fHA7|H, CHAR, =% U AME FXI5HD MZ22
I8 S FAStE H =88 FOH, o 4W, =22 Q¥ dS SHAI7|H, &M,
gBsto =40 HE €A HESGHEE &0 FoME. F,
ZHANUAS2 7| gapet EH F(+)of o2 A0 ULt A E
ZAO[Ct EtA Of =22 2 W9 57HX ZAA LA S HAIRZ
w0 77bK| YA WA SO| 7| J1t0f O[X|l= Fg AT+ E VIR T=
7oA wEHA| HE8 E/UEt 'S= 7| WO A Z OBt AS0] EOl
2oLt HEESF duot =5 AOILY, ‘&= 7Y WAME A|ZFZLO]
=2 dEHEsE 249 dits =5 AOIHY, 'S= 7[g UWHAME SdH
ds50| =2 HE L+E dua7t =2 AOIEY & 37k 722 MY T

=
o o =
%TE T

© 2015 Samjong KPMG Economic Research Institute Inc. the Korean member firm of the KPMG network of independent member firms 2
affiliated with KPMG International Cooperative (‘KPMG International”), a Swiss entity. All rights reserved.



AMKPMG A A2 Journal Review

o1 by 37HR| WENSl F3 7/ hAt HERA X 7R A

dEZA gz 85 W 2d=Hs 71¥9

=371g, 7Y, AKX 7Y 37k QeS| tHEXNY 7|gsE

T E7Ig2 S SAHo0 X SHUEHS

ROl YK|B DOB|AL QARIIYS B ABIO[Of XIBH CIRFO! AL
faoz MES MMYCH M2 2 Mg 2o 7jgie MES of

Cot=& AHX[StD A=
Yt

AL RIZE VIR RE B3
=

=

=

- O = —

ZHA A S| CHFGol thah Ofsist= O <ottt e A7| MEO|Ct
d2EX=AE 2212 22 A S MEUH diE 3 7Y T FH 22
Al

= =
TE YECR 4F MES UYL T 200742 HEXIE Ol 374 7o

Ul
I
=
4o
W

i

>
02
rob px
Jo
o

<2
p
=

= |0 ofy

H Hu Hl
-~
m [
sC
sl

ot
e mo

H o2
N
0z 1o
fot

o
o
m
0x
>
c
c
3
; F|0

=
o o
A o o =
EeE 38 FACH

o /=2 O|0X|H, o=
duE =0l o 38H

H 19 B
(o]
H
18 i o of
]
10
o]

tu

I

ok >t
jo
0 1y

d
bl
[

o > N

f

Il

o
A 02 lo 40 & > |0

Hir
oIl © @18 @ O Xy X 1o

30
rir
ot

rr

40 F¥S 0N, =% 220z
(conscientiousness)2 I Aot =Y
g QX% & & Jloto] P

a2 UL

O 2

r
= ot
oX
o

4> 102
Ju
=
2
I~
[t}

n
10
P

bal
>

M(civic virtue)2 Ao 2 = 7| LYo A9
Ch Ol &= YA 0| 2t H3X¥e=z o 2
o 7lofRTt ol 2o Axelo HIH

fot
1o
0x
mjo

ir

=
| 2ot 19670e] EEXIE 2ot 1 & F2 18674
(@]

bRl 2401 O|EHY, dald, MAHAS, ool g, AlTF S

1 OO

5
7] 98 MRRRS BHED 2 2YY 5 ME(=NY 1 ¥}

= MEIE

S 77tX19 7Y gatof =HA|UH SO 574X 247F
A

ot
=
)
0% 2

inl
Ir
w 12y > ofn

> oo
rlo
J
b I2
I
N
>
0

ro flo
A

Hl

]

o A
EH JF o

o

55 r P2
o=
N

o I2 rju

obt
Jal
|0
Hu

§_|_
=

. 0

1Ho
=
u]
1o M
o J

El o
M o
=

o ==

bl
WY rir off oo mo Hu oy rir

L
b M He
N

0
B4

e o[y
Ju o

—
__

o
oo
o
==

o

rr 32
b
o >

o =
ox M

0x

o 3

o 02
0x

> o

20
(@)

=

ro
In H

P
1A
lo

© 2015 Samjong KPMG Economic Research Institute Inc. the Korean member firm of the KPMG network of independent member firms
affiliated with KPMG International Cooperative (‘KPMG International”), a Swiss entity. All rights reserved.



ol mu g <F & of W Iz ol E
Bl AR g5 T 20 S 53 U L™
— Ko R RPN S Ul S 8l g
6y o DM =
fl - 81 57 o & i mE W= o X - o
-, u o m_o__._.___ol < 7
o D O o — TP E — &
5 ol — ol — H oF X
<0 o KO o) @r ol od oo = ©
ol_o__: Ko = 10 7p B0 ﬂ_mﬂmﬂ saﬁb w”_. $
- KO i ° % ol ol ol = - [
H == _ 0 S IS =
e = TR xﬂﬂmy,wao_eﬁ 2
so - Mg . 2 S
ﬂ.__.__/._.__u_ﬂomﬁ. 6__.._to_m__e N T
Y | = (= — 7. 0 ol
LloM_._._'n_I_._._ontr_ _n_m_.H_|LH foll

r_ﬂo ol ot o o o 0% O |y N E

il
e #=5 HH
i OF

T R e
w0 ol 4 = o O ol o X 50
gl = o K K < Pl o _._._._._._.|_A_|
EERBR s RK S Ko R 5
< — = ool _.A._ = ol _ _.An_ Kr
m_.mﬁoo_:._.x._l.ro z .ol _ =on
S0 o= Ko = O Xy = 0 & O ©
x._ﬂm_ﬁM T R 0 © % Fw
m S EFSEm_op U o R= o
EM_%_/N_”%_.._%M_O _.._o_tdcn_M_
= o N o K % o o T
S N I L
o B 2 Ko Th o B B, By
o] ¥ = 5 %ol Ko ol a1 ME_.+0_H|~W
NS gy <MWHes
<0 K 31 o7 o X |_|_._|r_._=_oWE._o
T PR wdA o O oy R O
= . N=zo ol Jo0
on 1 G e G M B e
@_A_oo_es_:s_%umﬁ S ol = N oy
o — N —
Npmms oo m M o KO g
M RC<F UF 360 &0 80 ofu o of oftl %l RT
Ko §U o0 o) 80 R0 o3 O o U KM ik H K

=
.2
S
[}
o
©
c
—_
S
(@]
1)
_

of

KPMG ZR|¢1 7L

g
AAFE

© 2015 Samjong KPMG Economic Research Institute Inc. the Korean member firm of the KPMG network of independent member firms

affiliated with KPMG International Cooperative (‘KPMG International”), a Swiss entity. All rights reserved.


mailto:dohwipark@kr.kpmg.com

A%

cutting through complexity ™

APHKPMG ZHI 178

EH M
o=

N3
(=]

T: 02-2112-0770
E: edwardkim@kr.kpmg.com

o oN

J
RELN
T: 02-2112-0062

E: kwangryeolyi@kr.kpmg.com

(o]
=

O oH

-

rx 1z
H

ool
T: 02-2112-0904
E: dohwipark@kr.kpmg.com

www.kpmg.com/kr

© 2015 Samjong KPMG ERI Inc., the Korean member firm of the KPMG network of independent member firms affiliated with KPMG
International Cooperative ("KPMG International”), a Swiss entity. All rights reserved. Printed in Korea.

The KPMG name, logo and "cutting through complexity" are registered trademarks or trademarks of KPMG International Cooperative
("KPMG International).


mailto:edwardkim@kr.kpmg.com
mailto:kwangryeolyi@kr.kpmg.com
mailto:dohwipark@kr.kpmg.com

	Slide Number 1
	삼정KPMG 경제연구원 Journal Review��조직시민행동과 기업 성과에 대한 실증연구
	삼정KPMG 경제연구원 Journal Review��조직시민행동과 기업 성과에 대한 실증연구
	삼정KPMG 경제연구원 Journal Review��조직시민행동과 기업 성과에 대한 실증연구
	삼정KPMG 경제연구원 Journal Review��조직시민행동과 기업 성과에 대한 실증연구
	Slide Number 6

