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The Beginning of a New Phase of Economic Recovery
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Leading by Synchronized Interest Rate Reduction
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Leading by Synchronized Interest Rate Reduction
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Figure 2. FOMC participants’ assessments of appropriate monetary policy: Midpoint of target range
or target level for the federal funds rate Percent

Median!
2025 12026 | 2027

Variable

Change in real GDP : 20 20 20
June projection . 20 2.0

Unemployment rate . 44 4.3
June projection . 4.2 4.1

PCE inflation 2.1 2.0
June projection . 23 20

Core PCE inflation* : 2.2 20
June projection . 23 2.0
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appropriate policy path

Federal funds rate
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IMF’s Projection of Policy Rates
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New Phase of Recovery — Manufacturing PMI
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New Phase of Recovery - Exports
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Challenges in the New Recovery Phase

® Implications of Interest Rate Reduction
with the Remaining Liquidity from QE

® Asset Price Inflation

® Global Financial Market Volatilities

® (China’s Real Estate Crisis



1. Quantitative Tightening in US
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Quantitative Tightening in EU
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BOJ Balance Sheet

BOJ’s Balance Sheet
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Dow Jones

2. Asset Price Inflation
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3. USD Index
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Ringgit

FX Volatilities
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in China
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China’s GDP Growth
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Country Garden Holding Equity

=15

=10

-5

L0485

2016 2017 2018 2019 2020 2021 2022 2023 2024
2007 HK Equity (Country Garden Holdings Co Ltd) Daily 13SEP2015-125EP2024 Copyright€ 2024 Bloomberg Finance L.P. 12-Sep-2024 21:22:20



Country Garden Holding Bond (Sept 2025)
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Thai Economic Outlook



Recent Economic Development
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THCTEXPY Index (Thailand Customs Department Foreign Trade Exports YoY) Monthly 313UL2021-31JUL2024 Copyright® 2024 Bloomberg Finance L.P. 12-Sep-2024 21:39:32




Tourism Sector

Intzlligence
Center
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Government Spending

Public Spending is Expected to Pick Up After Delays in Budget Disbursement...

Government Consumption (THB Bn) Public Investment (THB Bn)
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Requests for BOl Promotion

I The no. of projects

=== \/alue (Billion Baht)

527.41




Investment Promotion Summary V23 o

As of May 2024

FIRST QUARTER 2024 ......, - morch 2024

Investment project [iSisas Total value Increase
applications 2.y Y| of applications 31 %

2023 2024 2023 2024 Tl

(January - March 2023) (January - March 2024) (January - March 2023) (January - March 2024)

374 724 174,295 228,207

Projects Projects Million THB Million THB

Targeted Industries

# e 8 =8
A =i

Agriculture and

Digital Food Processing Tourism Medical

Electrical Appliances Automotive Petrochemicals
and Electronics and Parts and Chemicals

77,194 21,328 17,672 17,498 13,278 6,873 2,917

Million THB Million THB Million THB Million THB Million THB Million THB Million THB

e FDI Applications
Chachoengsao Investment '
Applications in E EC .

Chonburi
Singapore Total Value

279 Projects
s - Total Value 81,515 Million THB 2 China Lahqo’ns_ﬁli

Hongkong

Rayong

@ @boinews f BOI News BOI News () BOI Podcast Think Asia, Invest Thailand



Thailand’s Long-term Growth
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- Technology Disruption - Digital Transformation & Tech Adoption

- Global Boiling - Green Transition & Low Carbon Economy
- Asian Century - Regionalization and Globalization
- Geopolitics - Urbanization

- Infrastructure Projects



2 Challenges & 2 Wars
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Technological Adoption

Reuters

Insider Business
" @BusinessInsider

China boldly claims it has a plan to mass produce humanoid robots that
can 'reshape the world' within two years
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Generative Al

Reshaping the future

Types of Al enablement

& internal

Al foundation models
of enterprise knowledge

Other Al mc:dels and
frameworks, including near-AGI
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Generative
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Generative
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Strategic
Work

Al-Enabled
Work Apps

Tactical
Work

How Artificial Intelligence will

reshape the workplace and

employee experience
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] ] ] I
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/
~
[ Imagining new products + processes
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[ Creating + using unique knowledge
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- /
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Gathering needed information
o /
L .
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—— data science for everyone =
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Disruptive Period that Can Last More than 50 Years

Industrial Revolution Timeline

1750- 1850 1850- 1915 1970 Early 2000s Present
ﬂ = %
— o & &

First Second Third Fourth
Industrial Industrial Industrial Industrial
Revolution Revolution Revolution Revolution

‘!'*.i WaliStreetMojo




C2. Global Boiling and the Green Transition

OISST V2.1 SST Anomaly (°C) [1971-2000 base] [preliminary] ClimateReanalyzer
Fri, Jul 28, 2023

Climate Change Institute | University of Maine
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Net Zero — Thailand Taxonomy

Figure 6. Thailand grid carbon infensity modelling 2018-2050

Thailand average grid carbon intensity, gCO2e/kWh

Amber threshold

1.5 Degrees
Final

decarbonization
date (2050)

Below 2

Degrees

Source: TPI, Calculated from Thailand’s Long-term Low Greenhouse Gas Emission Development

Strategy (Revised Version — November 2022)



High Probability of Failure
2100 WARMING PROJECTIONS

Emissions and expected warming based on pledges and current policies
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Non-EU Supplier Buyer in EU EU Supplier

CBAM certificate
to import CBAM not applicable on
EU originating goods




Product Covered
By CBAM
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CBAM Implementation Timeline

December The plan to introduce CBAM was

201 9 announced by the European Union

as part of the European Green Deal.

April
The European Parliament and the
European Council voted on its adoption. 2023

October
CBAM goes into effect starting
2023 October 2023.

From
December

Importers are required to apply for the
status of authorized CBAM declarant. 2024

End of
Importers will be subject to
2025 CBAM reporting requirements.

CBAM will be fully operational, requiring
importers to pay a carbon import levy for
certain carbon intensive goods.

The target year to extend CBAM'’s

By
2030 scope to cover all sectors covered

by the EU ETS.




New Round of Investment in Green Transition

and Decarbonization of Supply Chain



W1 : Economic Wars

RELATIVE STANDING OF GREAT EMPIRES

Major Wars United S5tates Chima United Kingdom
Metherlands —-- Spain Germany — France
India Japan — Russia — = Ditbtoman Empire
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Underlying Conflicts

WORLD
'Wake-Up Call': China Leads in 37 Out of 44 Critical

Technology Sectors, Says Report

The Australian Strategic Policy Institute has pointed out that only seven of the 44 technologies analysed by its
report are currently led by a democratic country, ‘and that country in all instances is the US.




Underlying Conflicts
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Intensifying Trade and Technology Wars

® Trade Wars
® Technology Restrictions

® Multipolar Trading System

'::' REUTERS® World v Business v  Markets v Sustainability v More v

Media & Telecom

U.S. bans new Huawei, ZTE equipment
sales, citing national security risk

0 )[aal (<

By Diane Bartz and Alexandra Alper
December 1, 2022 11:13 AM GMT+7 - Updated a year ago

U.S. announces sweeping
restrictions on technological exports
to Russia.

The moves are aimed at cutting off Russia from critical

technology needed to power its military and economy.



Fragmented World Order
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Is a Great War Coming?

El Pais Areas of Chinese military drills

https://english.elpais.com » International  $ Area covered in August 2022 drills
Area covered in May 2024 drills

E

@ Putin: Europe gets ready for war | International

Mar 4, 2567 BE — The EU is going through a metamorphosis that seeks to dissuade Putin from

undertaking new aggression and guarantee its autonomy in a turbulent ... Me(,iian line
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(¢} East China Sea
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Source: China Central Television (CCTV)




WWIII ?

The Week
https://theweek.com > World News 3

@ How close are we to World War Three?

Britain must be ready to fight a war in three years' time in the face of growing threats from

an "axis of upheaval" led by Russia, China, Iran and North Korea.




The Decision




lll. The Rise of Asia and ASEAN



Asian Century
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Connectivity Masterplan for CLMVT




Similar to US Economic Takeoff in 1850-1900

Region 1890 =
New England 6,831
Middle States 21,536
Southern States 29,209

Western States and Territories 62,394

Pacific States and Territories 9,804
Totals 129,774

Trounk Lines_ s
Other Lines. - e




Half of the World Population




New Wave of Investment to India and ASEAN
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FDIs from Chinese Investors

. Success Stories of Chinese Companies in Thailand

HUAWEI |

o Haier @idea

Alibaba Cloud
A oh SR 1
zci rubber HUAY! BGI%+X

é} LI Z=8EE SI/ISUN

SHANDONG ENERGY

EEED

~ mpa CONCH
@ Emmnske ", ' 4 onms o \ NV m
Trinasolar




the Next 5 Years

N

1on

ill Transform the ASEAN Reg

e W

R
il _._..._%,,,? e

33131141111494144414944934

AR LIRN L

L

i

i,

L




Regionalization of Thai Companies
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EUPER EMERDY CORPORATION
PUILIC COMIRANY LIMITED




2025 - 2030

Rise of Asia and ASEAN

Protectlonlsm and Technology War

Fighting w1th Asset Bubbles

Global Recovery

® | |
w China’ s Real Estate Problems

2025 2026 2027 2028 2029 2030
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The future of
workforce

Ignite your business
with innovation




KeyInsights

Emerging technologies are reshaping the world of work. Our research explored how Al can change the way people work, learn

andinteract, and whatleaders can do to foster synergy between artificial and humanintelligence.

The fundamental step towards success...

01.Embrace the

power of Al

Emerging technologies are the most
powerful change agents shaping the
world of work. We need to embrace
them.

667

expect an increase in their productivity
in the next three years

02.Shape the
workforce

367%

think their organization doesn’t know
their future workforce needs

Traditional workforce planning is no
longer be sufficient given the need for
faster and more dynamic decision-
making.

03.Learnin
the flow

The pace and dynamism of change
affecting organisations is rapidly
evolving the skills and capabilities
needed, driving a requirement to learn
in the flow.

12%

agree that continuous upskilling will be
crucial to stay relevant in their field

04.Lead from
the middle

8 O
Middle managers are central in
translating strategy into action — they

need to be equipped with the skills and
attitudes to lead in the future of work.

177%

say support from their manager is more
important than ever
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Financing
a sustainable
future

Poonsit Wongthawatchai

Executive Vice President, Head of ESG Division
Bank of Ayudhya Public Company Limited
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A member of (¢) MUFG
a global financial group

Krungsri ESG Strategy

Financing a Sustainable Future

Mr. Poonsit Wongthawatchai
Executive Vice President
Head of ESG Division

24 September 2024
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Thailand Operating Environments : NDCs

Climat
@ d R(;:?I?e?\ce

UMFCCC Pi.RI'E!J ]

COP26 2065

2050 Net Zero GHG

Global CH4 Emissions

Pledge

(30% in 2030) Carbon
Neutrality Sustainable Finance

Initiatives
S _ 7777777777777777777777777777777777777777777777777777777777777 - . *’*'
NDC Action Plan 2021-2030 o
2030 - 9 Climate
: Domestic 30% Support 10%
NDC
Energy/ IPPU Waste Agriculture
Transportation
Y\ sl A member of MUFG, a global finané};{ e — 3




Thailand Operating Environments : Climate Finance :}esg

Thailand Taxonomy Phase | @ 9 Transition Plan
e = Priority Sectors

= Energy and Transportation Sector

= The Categories Activities

Green Activities ‘

Operating at or close
to net-zero trajectory

Power Generation Transportation

Thailand Taxonomy Phase II

Amber Activities

Facilitating emissions Real Estate & Others

reduction ; Construction (Manufacturing, Agriculture,
Waste Management)

Red Activities (‘

Currently not compatible Financing Products

with net-zero trajectory

O hragos

A member of MUFG, a global financial group




Krungsri ESG & Climate Change Aspirations :"esg

Mission

“To be a leading regional financial institution with global reach, committed responsibly to meeting the

needs of our customers and serving society through sustainable growth”

ESG Aspiration

“To be the most sustainable commercial bank in Thailand”

“Banking With Purpose” B
Net Zero Emissions 2030: Achieve net zero of own emission
. . . Ser
o Caern Neutrality Vision - \ 2050: Achieve net zero of financial service
Aspiring to achieve a net zero future -
‘Yé nk;:?gsri A member of MUFG, a global financial group 5




Krungsri Risk Management Policy — ESG & Climate Change

Definition

Sectors

\ krungsri

"Y~ NSvAS

O

Prohibited

Widely recognized
as high ESG risk
High reputation
risk

Production or trade in
radioactive materials,
weapons and
munitions

Unabated Coal-Fired
Power Generation
Forestry

Coal related activities

A member of MUFG, a global financial group

A\

High Caution

High ESG Risk

Construction of dams
and reservoirs
Manufacturing of
Hazardous chemicals
Mining Sector

Palm Oil

Oil and Gas

%L

Closely Monitored

Potentially high ESG
risk if poorly
managed

Agriculture
Manufacturing of non-
hazardous chemicals
Transportation and
storage of all type of
chemicals

Operator of
transportation via
pipeline

Disposing waste or
wastewater

Sustainable Lending

|

e

Lending to borrowers
aiming to promote or
transit to
environmentally and
socially responsible
approach

Renewable Energy
(Excluding
Hydropower)
Financing for Regional
Development
Basic Infrastructure
ICMA Compliance e.g.
* Green/Blue/
Social Loan

 Sustainability
Linked Loan (SLL)

€SJ

d Suslainal u
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Krungsri’s Sustainable Finance Products }esg

Use of Proceeds-Based Financing Sustainability — Linked Financing Transition Financing
&, @ 3

Sustainability- Transition
Green Sustainability Social Linked Bonds/Loans
Bonds/Loans  Bonds/Loans  Bonds/Loans Bonds/Loans
(SLB/SLL)

Krungsri ESG Bond Underwriting Ranking

. “Market Leader Position in the ESG Finance”
The First

= Sustainability-Linked Bond in Thailand

______________________________________

self-issuance

. . . 3 N
as the partner for climate finance aspirations

= Sustainability-Linked Loan (Thai baht) in Thailand $ptt SCoP saney gmen Gesc VGULF

- - ——

o % . &
= Green Debentures (Leasing) in Thailand =XIM Ecco Fitvius ARPC T W_H? |
THRLAHT er !
1
* Sustainability Bond (Transportation) in Southeast Asia . _ /,’
"Ys\ nks.l;:I?gSI'l A member of MUFG, a global financial group ;




)
Krungsri Social and Sustainable Finance Portfolio LSg

(Baht Billion)
A'Gaf-”o/0
s
x\b' 191 204
0’0
"79.\/ Sustainabilit
164 y
45% i
ot 00 % M social
42% Environmental
31%
26% 26%
14% 16%
2021 2022 2023 June 2024

The term "Social and Sustainable Finance" refers to the provision of finance for the businesses (including loans, underwriting of bonds, and investment) with reference to the relevant external
standards (i.e., the Green Loan Principles, Green Bond Principles, and Social Bond Principles).

A member of MUFG, a global financial group 3




Krungsri’s SME Towards Sustainability esg

e

-l
Sustainability Environmental Krungsri ESG Awards Krungsri ESG Academy Partner for the
Finance Sustainability Loans Ecosystem and
for SMEs ESG Community

krungsri

P A member of MUFG, a global financial group 9
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Customer experien
excellience

Tidarat Chimluang
Partner, Consulting Y S0 7\
KPMG in Thailand ‘ o 4 Y %

Thosapon Mengweha
Director, Consulting
KPMG in Thailand



Question for audience survey

Imagine yourselras a
customer. Whatis the
mostimportant factor
Increating the best
experience ?



Question for audience survey

[T you encountered an
Linpleasant experience
when buying a product
or service, what would
you do?



atmosphere in
store /

A service is done to you, an
experience is done with you.

i p= memorable!

Talk to people
about their bad
experience

Leave the store
right away

What might a customer think or do?

Share the Never come back
experience online again

from previous
| L = 4
customers




KPMG

Customer &Y
Experience Rt e
xcellence L&

;

'*__________—/ |




Why dowe need to create excellent

customer experience!

Customer
Opportunities

[‘ Good experiences 332 Win customers
g:,&%%F{:ﬁvzegéﬂg%ggffélgoffrﬁ? a e © @ ¢ ¢ © 0o o have stopped doing business with
0,
reputation for great customer service .R a .R R .R R R .R ‘ 82%]) a company due to bad customer

service.
© 000 O are willing to recommend a of customers have taken action as
Y Y Y Y Y company due to outstanding s 2 2 2 2 %% 22 aresult of bad customer
service, more so than product or 'R 'R R 'R 'R 'R R R 'R [\ experience. 70% of those told

price others about their experience.

AAAAAAAAA would pay up to 25% more to ensure a

superior customer service experience




Customer Experience
Excellence Survey

9@ % & O ¢ @

Integrity Resolution Expectations Time & effort Personalization Empathy

KPMG run the world’s largest benchmark
of Customer Experience Excellence.

Each year, we publish areport that shares and
celebrates CX best practice.

14 40 4000+ 81720 21

Years of research Global markets Brands evaluated Consumers Countries covered
globally interviewed
. C O () Consumers C _
Industries Brands —



Frequently Mentioned

Customer Experience result trend Key observations

Thailand CEE Hall of FAME from Y2021 to Y2024

BrandSector Y2021 prandSector  v2022 | Branasector  v2023 | BrandSector Y2024 The top ten rankings are subject to
due to intense

Insurer 1 Insurer 1 Bank Bank - . . .
Bank 5 Elestronios Retail 5 - Retal ) competition among various industries.
Insurer 2 an ectronics Retai ectronics Retai This i .
Is is due to constant changes in
Electronics Retail 3 | Eleotronios Retal =B 3| | Bank 3 customer expectations and demand
insurer 4 | neurer 4 Restawant 4
Insurer 5 Payment Service 5
Insurer 6 Electronics Retail 6 n
Bank 7
Bank 8
Insurer 9
Bank 10 Food Del. App 10 Payment Service 10 Over the last fours years
rall CEE scores (KPMG CEE si 21) * Ranking by overall CEE scores (KPMG CEE survey 2022) * Ranking by overall CEE scores (KPMG CEE survey 2023) . *Ranking by averall CEE scores (KPMG CEE survey 2024) , have been
/3%y, #onlineto Do) #Gernative Al, Al- top CEE performers
‘v offline 10177\ driven customer
o i #Metaverse '00|= experience
@] lololoio (57 -]
0 " #Customer #Customer l00|l0‘_|0|0.!
#Data driven hyper- A\ data privacy data privacy Oll

personalization @ - 101
#Human touch still #Human & Al harmonization Banking sector players are the top.

@@ #Voice assistance ,9.. ,9.. matter
#Metaverse

to enhance the experience




Reimagine your customer experience

)

KPMG Six Pillars of Customer
Experience Excellence:

Staff cheer up, greet on the special occasions
of bring the product to the important moment
of life

2
9@

=, personalization )

Real-time personalization and decision making
and predictive recommendation

Time &Effort

)

Streamlined customer journeys, online to offline,
faster and more efficient operations

Expectations )

Deliver the clean and good vibe store
experience as the brand has communicate.

Resolution

¥ "m C

)

Sincerely apologise for any issues that happen,
known as predictive resolution, solving the issue
before the customer has a problem

(ﬂ) Integrity

)

Ongoing governance and inspection



KPMG
Digital Village™

UNIFY case study:
driving better customer
engagement with

/,

customerloyalty program /-



Brand was looking to build alovalty business
proposition that stretches heyondjust
the automotive vertical

How can we start capturing How can we capture the
1 especially when 2 and cultivate them into car
I)

owners?

How can we find ways How can we build
3 to promote our y = 4 for our customers, in order to
P ' remain



KPMG

We designed and launched the platformwith 4 key components Ptal Vileoe”

Driving
Engagement
 Loyalty tiers and coins

* Personalized rewards,
news & events

» Coin-earning events and
games

Supporting
Transactions

Paying using coins by
scanning merchant QR
codes

Earning coins by scanning
QR codes on purchase
invoice

Connecting
Future Offerings

Booking of airport services
Booking test drives
Calling emergency service

Integration into
marketplace

Building
Ecosystems

« Accessing merchants and
rewards from Alliance partners

« Convert point into local airline
miles

« Coin exchange with online
(crypto) gaming platforms



Final thoughts

Be clear on CX purpose & objectives Be agile & collaborative work

Achieving great customer experience require all of
business units effort

-
- ~ Alisa is thinking... about health Alisa is feeling... about health
\
22 years Old BBA Student L y f My parent used 1o pay for me, what if
About to graduate in 3 months U need t b spdal | need to pay the health insurance in
International Experience | Above the future
| middle class family Expectation
Social Network / Media = Hope to continue on having health insurance afer graduate

© BY

great of she can talk to person to explain more detsd when she
¥ one by her own

Key Three CEE Character of preferred brand
“A trusted brand that | can rely

Share of wallet on, which not exceed my (my
parent) spending ability"

omers
ou.

shosping
o
i = tul, have spend quite
T t r major surgery
lose friend was hospitakzed with serious
” Not many of m insurance at a
o :

1t quits eas y whe 2 y s very important

(J l. 2 %

Integrity Resolution Expectations Time & effort Personalization Empathy

A
2
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= Microsoft

Modernizing your financial and business operating
models with Copilot (your Al assistant)

Vasupon Thankakan
COO, Microsoft Thailand






Transformation Opportunities with
Generative Al

soa LT Q QO

Enrich Reinvent Reshape Bend the
employee customer business curve on
experiences engagement processes innovation



Al has come to work

/5%

of people are
already using
Al at work

/8%

of Al users bring
their own Al tools
to work

2024 Work Trend Index Annual Report from Microsoft and LinkedIn: Al at Work Is Here. Now Comes the Hard Part



https://www.microsoft.com/en-us/worklab/work-trend-index/ai-at-work-is-here-now-comes-the-hard-part?ef_id=_k_c66e138332d017c077cf75ea8f2fa5f2_k_&OCID=AIDcmm9xzw3cn3_SEM__k_c66e138332d017c077cf75ea8f2fa5f2_k_&msclkid=c66e138332d017c077cf75ea8f2fa5f2

Employee usage is high — but leadership is lagging

...a surprising ...and
19% 00% S99
O O O
of leaders believe Al is a say their organization worry about quantifying
business imperative to lacks a plan and vision to the productivity gains

stay competitive,... implement it,... of Al.

2024 Work Trend Index Annual Report from Microsoft and LinkedIn: Al at Work Is Here. Now Comes the Hard Part



https://www.microsoft.com/en-us/worklab/work-trend-index/ai-at-work-is-here-now-comes-the-hard-part?ef_id=_k_c66e138332d017c077cf75ea8f2fa5f2_k_&OCID=AIDcmm9xzw3cn3_SEM__k_c66e138332d017c077cf75ea8f2fa5f2_k_&msclkid=c66e138332d017c077cf75ea8f2fa5f2

o

Microsoft 365 Copilot Advantage

Integrated in the tools Understand;s ))/(S[)ur work Eé(tepds todyi)ur
millions use every day conte usiness data
. Trillions of signals in the Microsoft 1400+ pre-built connectors to reason
Word, Excel, PowerPoint, Graph deliver personalized and over your systems of record and
Outlook and Teams relevant responses line of business apps

Enterprise-grade security,
privacy, and compliance

Inherits Microsoft 365 security, permissions,
policies, and admin controls. Built-in data
governance with enterprise data protection.
Responsible Al

Customize to
make it your own

Create agents with your 1P or 3P data
and apps using Copilot Studio

Measure Al impact
and business value

Tools to drive adoption and impact with
Copilot Lab, Learning Academy and the
Copilot Dashboard



Optimize costs in Finance

Before Al

Reactive rather than proactive
Planning & processes leading to reduced
analysis ability to capitalize on market
opportunities.

. Data silos and lack of scenario
Risk planning characterized by delayed
management responses to market changes,

& compliance leaving the organization
vulnerable to unforeseen financial
threats and compliance breaches.

Inefficient invoice processing
and procurement approvals,

Procure to pay inconsistent policies, lack of
spend intelligence resulting in
higher costs.

*, Identify your scenarios

Financial insights Build business case Accounting document evaluation
Use natural language and smart Copilot helps with analysis, Copilot can help by rapidly

plugins for SAP, Oracle and other enabling real-time scenario identifying discrepancies,
3rd party tools to extract insights modeling and reducing time to predicting future trends, and

and transform complex data into deliver insightful, evidence-  ensuring compliance with financial
clear actionable intelligence. based proposals. regulations.
Automate financial query management Contract review

Automate routine financial processes and User asks Copilot to translate, review and
alert designated process owners to take extract key insights from customer
action. Answer internal queries, reducing case contracts, tender documents and
volume and increasing efficiency of internal amendments.

teams.

Procurement insight acceleration

Faster speed to insights for contract data, supplier spend, and procurement
business processes while uncovering cost-saving opportunities with
unprecedented speed. Plus, automate tracking, management and reporting
of invoices



https://aka.ms/Functional_Finance_FinancialInsights
https://adoption.microsoft.com/en-us/copilot-scenario-library/finance/build-a-business-case/
https://adoption.microsoft.com/en-us/copilot-scenario-library/finance/accounting-document-evaluation/
https://aka.ms/Functional_Finance_AutomateQuery
https://aka.ms/Functional_Finance_ContractReview
https://aka.ms/Functional_Finance_Procurement

Business value in Finance
(| Process [ Scenario |

—— Financial insights
|
|
|

. : |

Planning & analysis > Build business case Q Forecast accuracy
|
|

|
AN _ . | __ '
Accounting document evaluation g Employee retention

Finance outsourcing spend <

3
&

v
e
7
o
(¥ t———> Days sales outstanding
&" > Contract review g ————
. |
§ Risk management & - b——— Cost per analysis request <
B compliance |
|
o L—> Automate financial query management —-————
query 9 g ‘ - Compliance rate

, T
Procuretopay ~ ————- > Procurement insight acceleration g .
|

|____

g = Microsoft 365 Copilot & Business Copilots

‘ = Copilot Studio

& =KPIsincluded in the BCB



Copilot — Web

( Model + Internet knowledge)

Work ) @ & Microsoft Copilot in Bing

B30 vork )
&« O (o] www.bing.com

B Microsoft Bing 0 copiLoT Work Web B NoTEBOOK mioenoppad o @ = Compose
A <> P —. . .
’ & Copilot » C I t
= Your everyday Al companion Q. 0 p I o
14 s H s
. & Copilot r everyday Al companion
5 Copilot
Your everyday Al companion &
-
-
K
L] o new products Design a sign for my classic truck repair ‘ Create a SWOT an
2025 garage 4 environmental go:
D oisc
i L incor
S Hi Mos Noppadol, ask me anything or pick a suggestion to get started!
O TroGhicshoot prnter problérms Create an anime avatar of a girl with .
totoro. Use the style of anime. ¢
Generate page summary Where are some of the most
scenic train rides with panoramic
Show me adventure water sports Take a screenshot
) Suggest questi bout this page views
P & Develop ¢
the significance of Gédel's F Write a joke that my coworkers How do | set achievable goals at meal that
eteness theorems in logic would find funny work? partsof t A e Privacy Copilot uses Al Check for mistakes. |

Copilot uses Al. Check for mistak

UseGPT-4 (@

s Learn more

Ask me anythin: ;
it Ask me anythir

|
@ Ask me anything
‘ | G |Ask me anyth
1:14 PM

& e IR G « % X N PO® o0 4 &

P Feedback

Copilot App

Bing.com/Chat
Bing App

3o Copilot.Microsoft.com F LR IR windows 11
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Spectrum of agents

G N N D

Retrieval Task Autonomous
Retrieve information Take actions when asked, Operate independently,
from grounding data, automate workflows, dynamically plan,
reason, summarize, and and replace repetitive orchestrate other agents,
answer user questions tasks for users learn and escalate
Generally available Generally available Preview

Qe Agents vary in levels of complexity and capabilities depending on your need ... >



Q o <«

Q
Jel

Q https://uavw.microsoft365.com/M365 Chat %) T= e -

®

New chat

Copilot agents and

m o A v Show more
Field Service agent
or on-site visit

[ ] ([ ] [ ] at
B Explore agents
Troubleshooting information fo s
| a‘ & Create a Copilot agent
O n Instal ort ite pri ion
Per ¢ maintenance ssist nating with Assess the suitability of charging

Recent chats,

Copilot agents give Copilot new ways to s

X

®

@ What's my day look like? 2 days agc

Comply with local safety Track inventery and connect with Record site visits and customer

access data and take actions. Create Copilot ’
agents quickly using natural language ;

directly in BizChat and SharePoint. N

) View prompts

@B b

Copilot agents available now
Copilot Studio agent builder in BizChat is available now

b i

//‘ 4 ,‘?‘"&_

.......
- *® o .
,,,,,,,,



osoft 365
ilot
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o

o
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