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® Why the Early Success of Threads May Crash Into Reality, The New York Times - https://www.nytimes.com/2023/07/11/

technology/threads-zuckerberg-meta-google-plus.html
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& KPMG (B AR BEEADFAIEEERS) - https://kpmg.com/tw/zh/home/insights/2024/08/navigating-the-future-of-

seamless-commerce-in-asia-pacific.html

® Gen Z mental health: The impact of tech and social media, Mckinsey - https://www.mckinsey.com/mhi/our-insights/gen-

z-mental-health-the-impact-of-tech-and-social-media

"% Social Media Marketing In 2024: The Ultimate Guide, Forbes - https://www.forbes.com/advisor/business/social-media-

marketing/
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" How to Use Social Media to Grow Your Business, Investopedia * https://www.investopedia.com/use-social-media-to-
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'* Social Media Trends 2025, Hootsuite * https://www.hootsuite.com/research/social-trends
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topics/social-marketing
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