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It has been a year ¢
unpredictability. O
adapt to rapid econo
technological shifts. And

supporting our clients to alsorespond

at pace to the challenges and
opportunities presented.

In the face of such external change, we
are proud of our achievements. These
include the progression we have made

in evolving our own business, focusing

on our wider societal impact, but most
particularly, the way we have worked
closely with our clients as they needed us,
including in the transformation journeys
they themselves are undertaking.

Al is at the core of our firm-wide strategy,
and we have seen our Al tools drive

significiant productivity benefits for
ourselves and our clients.

't -n'd
n grow their
apid upskilling for the
world of Al and actively contributing
to our values-driven culture.

Our Story is a succinct read, providing
you with an overview of our firm, aiming
to give you a better feel of who we are
and what we stand for. It includes our
aspirations and examples of what we
have achieved in FY25.

This is purposefully a highlights document
and a companion piece to Our Impact Plan
2025 and its accompanying Databook,
which provide full detail on how we are
progressing on all of our commitments.
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OUR PURPOSE

Inspire confidence.
Empower change.

OUR VALUES

Integrity. Excellence. Courage.
Together. For Better.

PARTOF A

GLOBAL FIRM 275,000+

Partners &people worldwide

Spanning 140+ countries & territories

TECHNOLOGY

st Igl‘{%(}?&?]n i 7,300 Aldigital training badges
certification by BS| awarded to our people in FY25

Accelerating innovation with
strategic alliances including
Microsoft | IBM | Google Cloud |

Oracle | SAP | ServiceNow

KPMG AUSTRALIA, FIJ1 & PNG

8.967people and 684 Partners  work elivered
and executive directors to over

OUR BUSINESSES 13,000

Audit & Assurance | Consulting | Deals Advisory clients in FY25
& Infrastructure | Enterprise | Tax & Legal

17 OFFICES

P VY sear

FY25 Total
Revenue

NATIONAL CHAIRMAN
Martin Sheppard

GEO
Andrew Yates

3 INDEPENDENT BOARD DIRECTORS

ABOUT KPMG

*Source Consulting "Perspectives: Perceptions of Consulting in Australia 2024"

rankinginthe Australian
marketfor Aladvice &

2024 Microsoft ANZ
Business Transformation
implementation quality”

Partner of the Year

OUR SOGIAL IMPACT

Reached 12,000 young peopleinneed inFY25

via our community partners: ABCN | OzHarvest |
WorkVentures | GO Foundation | Al Amplified with
Microsoft and Year 13

KPMG Nature Positive Challenge
Third year running in FY25 |
$100,000 prize winner Levur

community &
Impact hours % : KPMG people to date have provided
worked in C@}

their skills to Indigenous regional
organisations through Jawun secondments

FY25

PEQPLE

REDUCED GENDER PAY GAP T0

8.7% People
12.1% Partners

4,445+

participants in our
Purpose Weeks

Promoted nearly
1.200 people

FY25 held our inaugural
KPMG Ethical
Leadership Summit

OUR PARTNERSHIP
37%
Women

18.4%

Culturally ,
diverse

ACCREDITATIONS

Australian Workplace Equality Index 2025

Platinum Employer

WGEA Employer of Choice

Family Friendly Workplace 2024-2026
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OUR FY25 IMPACT PLAN COMPRISES 16 PUBLIC COMMITMENTS

Our commitments demonstrate the aspirations of our firm
PROSPERITY GOVERNANCE PEOPLE PLANET

Making a positive social Our purpose and values Creating a caring, inclusive, Supporting our firm’s, our clients’
and economic impact guide everything we do purpose-led and values-driven culture and Australia’s transition to net zero
1. Strong economic contribution 5. Always act with a clear purpose 11. Invest in our people experience and 14. Decarbonise our operations and
learning to build future-ready careers supply chain towards net zero
2. Exceptional client outcomes 6. To lead the profession in audit quality
through work that matters 12. Champion equality and create an inclusive 15. Climate risk: support our clients and the
7. Uphold the highest level of information and equitable culture for all nation’s transition to a low-carbon future
3. Build a thriving technology business and protection, data privacy and security
innovate with our clients, alliance partners 13. Enhance the health and wellbeing 16. Understand and improve our impact
and the startup ecosystem 8. Drive a responsible tax practice of our people on nature and biodiversity
4. Help shape better economic futures for 9. Act lawfully, ethically and in the
100,000 young people in need, by 2030 public interest

10. Respect human rights and work against
corruption and modern slavery

PROSP PLANET

WL

T




Our Impact Plan FY25 progress highlights

PROSPERITY

Making a positive social [ ¢!
and economic impact |
: ‘o 34 Ol

We employed almost 9,000 people and 684
Partners and Executive Directors. \We recorded
$2.315 billion in revenue and $396 million in
taxes were paid by the firm and its Partners.

In an unpredictable environment, our diverse
business model has been a strength.

We reshaped our business to drive innovation
and transformation for our firm and our clients,
putting Al at its centre. We delivered work to
support over 13,000 clients.

We launched a new ambitious commitment
to ‘Help shape better economic futures for
100,000 young people in need by 2030°.

Our people and Partners engaged in over
34,000 hours of volunteering, mentoring and
pro bono work, with our community impact
contribution for FY25 valued at $9.83 million.

Our purpose and val
guide everything we

s a
f \I = s l‘hi

We held our Ethical Leadership Summit —
upskilling over 250 emerging leaders. We also
conducted a Fit for Purpose program where
4,445 of our people connected their personal
purpose with that of the firm.

KPMG Australia became the first organisation
globally to obtain ISO 42001 (Al) certification by
BSI, recognising our strong Al governance
framework.

Patty Akopiantz was reappointed as an independent
director, sitting alongside Mike Baird AO and
Jane Hemstritch AO on our Board. Michael Ebeid
AM was reappointed as an Independent Board
Adviser. Carmel Mortell commenced as the firm’s
Deputy Chair; and Martin Sheppard was appointed
Chairman of KPMG Asia Pacific, effective

1 October 2025. Our risk governance leadership
was expanded with a fully dedicated Chief Risk
Officer and Head of Office of General Counsel
on our National Executive Committee.

PEOPLE ;

Creating a caring,
inclusive, purpose-led
and values-driven culture

Our employee gender pay gap was reduced
to 8.7%. Women in Partnership rose to 37%
and Partners identifying as culturally diverse
reached 18.4%. \We were recognised as a
2025 Platinum Employer of the Year

in the Australian Workplace Equality Index.

paner - |

Supporting our firm’s, &
our clients’ and Australia“sii\.|
transition to net zero " ®

| ¢ __.Z::--“:" | ,.:“.- iy

We delivered over 460 sustainability
engagements and worked with over 200 clients
on assurance, climate risk and climate-related
disclosures, targets and strategies. We brought
an ESG lens to more than 30 significant market
transactions.

We upskilled a broad base of our firm in Al.
Over 7,300 Al digital training badges were
completed by our people.

Our recent mid-year pulse survey recorded

a 5% increase in our people’s perceptions

of sustainable workload. \We adopted the
Voluntary Guidelines for Sustainable and
Supportive Work Practices developed by
the Australian Accounting and Assurance
Public Policy Committee (AAAPPC).
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We set sustainability as a core principle in our
Al strategy, and for the first time purchased
renewable electricity to cover the electricity
use associated with our offsite data centres.

We received a record number of applications
for the third year of the KPMG Nature Positive
Challenge — with ethical oil startup Levur
claiming the top prize.



OUR PROSPERITY COMMITMENTS

By \ : :a . . .
il 2 J - How virtual reality is
H . I(' g W ~ helping shape a 30-year
owwe're making B o
-t- i I ' ‘ Explore how cutting-edge \
a DOSI Ive Socla W technology met real-world : y
L AN - community consultation for : K
and economlc Impact il N i the Department of Infrastructure
NN ; and Transport (DIT) to design Inside the ambitious plan
‘ ‘ : a transport vision that speaks to power PNG’s future
A selection of case studies \ S\ : to everyone in South Australia.

In PNG, fewer than 1 in 5 people have reliable
W7 AT access to electricity. See how our experts are
@ Click on case stl_de e JAN £ helping PNG Power reshape its future with
to read our stories i - sustainable energy and smarter systems. SN

Al to the rescue for emergency Telstra’s Al-driven compliance The secret weapon behind Building a more inclusive world

services in WA Meet the gen Al solution delivering quality Spear Foundation’s success With indoor technology helping people

Discover how generative Al is reimagining and clarity for the compliance tasks at Learn how governance improvements and navigate complex environments, such as
operational processes for the Department Australia's largest telco. social enterprise strategies are helping airports and shopping centres, BindiMaps
of Fire and Emergency Services (DFES), Spear Foundation continue its crucial has called on KPMG for support.

in a sector where every second counts. programs for First Nations communities.

— — —
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https://kpmg.com/au/en/why-kpmg/clients/ai-driven-compliance-telstra-client-story.html
https://kpmg.com/au/en/about/impact-plan/redesigning-community-consultation-dit-sa.html
https://kpmg.com/au/en/about/impact-plan/powering-progress-in-png.html
https://kpmg.com/au/en/about/impact-plan/kymchat-hr-support-wa-emergency-workforce.html
https://kpmg.com/au/en/why-kpmg/clients/ai-driven-compliance-telstra-client-story.html
https://kpmg.com/au/en/about/impact-plan/kpmg-spear-foundation-pro-bono.html
https://kpmg.com/au/en/about/impact-plan/bindimaps-kpmg-unite-to-build-inclusive-world.html

OUR GOVERNANCE COMMITMENTS

How our Purpose
and Values guide
gverythingwe do

A selection of case studies

Click on case study
to read our stories

Good governance
and Al: Can they
work together?

Al can solve complex
challenges and unlock
new possibilities for
growth, but it is vital to
embrace this technology
in a trustworthy and
ethical manner.

Shaping
tomorrow’s
leaders: inside
KPMG’s first Ethical
Leadership Summit

Get an inside look at
how KPMG is building

a culture of ethical
decision-making and
transforming leadership.

—

Using Al to help ID high-risk
entries in an audit

Discover how Clara analytics Al
Transaction Scoring, a world-first
Al-enabled solution, allows our auditors
to more accurately identify high-risk or
outlier journal entries.


https://kpmg.com/au/en/about/impact-plan/trust-at-scale-responsible-ai.html
https://kpmg.com/au/en/about/impact-plan/ai-transaction-scoring.html
https://kpmg.com/au/en/about/impact-plan/ethical-leadership-summit.html

OUR PEOPLE COMMITMENTS " y

- o - WOMEN@D'GITAL
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Howwer'e creating T L by § -5 o

acaring and T i
I“GI“SIVG cuuure Jennifer Westacott AC

returns to KPMG because

‘There’s always someone From financial services
| can reach out to”: supporting to Al maverick
mental wellbeing

of inclusive culture

What does it take to build a

A selection of case studies ) ) .
For KPMG Partner Simon Dubois, thriving future-ready workforce? Meet

Jennifer is passionate about
inclusion being an important

Click on case study catalyst for driving innovation
to read our stories .
and good business.

means embracing his mental health journey Riley Innes and discover how
and helping others do the same. With KPMG's innovation and upskilling are
ongoing support, he's proof that openness transforming work at KPMG.

and care go hand in hand with success.

— —

Prioritising the wellbeing of both client teams
and our people

The Al persona helping new joiners

Setting our people up for success from Day 1 is our
priority — that's why we created Kymmence. This Al
persona helps new joiners navigate the firm, making it
easy to find answers to questions such as ‘"When do |
get paid?’ or "How do | update my personal details?’.
Kymmence provides a quick and simple way to find
things, right at a time when people often feel anxious
and overwhelmed. Launched in February, Kymmence has
‘Starting a new job been a successful addition to our onboarding approach,
canbe [Iaunting, answering 4,000 prompts in th(e3 first month alone and
another 7,000 in March as our Graduates and other new
!]Ut Kvmmence_ ma,de starters began their career at KPMG.
it so much easier.

2 i OUR CHAR
uu;ecz;mmca ind B In FY25, as part of our continued commitment to sustainable
TeusT a4 COLLABS . . . .
WEEAEON  work practices, we partnered closely with our clients to co-design
CLEAR GOALS 1 . . . L. .
and implement ways of working that prioritise the wellbeing and

% sustainability of both client teams and our own people.

LBOKING.
foeleo T To
The BPEAK !

prm—)

@ This collaborative effort reflects a mutual alignment that wellbeing and
\ BRATH . .
5 : "w ot w' @ QRS high performance are only possible when our people are supported to
€l m:b . H
e work in ways that are both purposeful and sustainable.

vamww! e This approach has seen us work closely with clients to align expectations,
— TeEunes W SEE manage workloads thoughtfully, and embed sustainable practices into
project delivery — ensuring that wellbeing is not just a value we uphold

internally, but a shared priority across our client relationships.
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https://kpmg.com/au/en/about/impact-plan/jennifer-westacott-ac-rejoins-kpmg-inclusion-innovation.html
https://kpmg.com/au/en/about/impact-plan/openness-care-success-at-kpmg.html
https://kpmg.com/au/en/about/impact-plan/riley-innes-financial-services-to-ai-maverick.html

OUR PLANET COMMITMENTS

- g T y Saving Pacific Island
Ow we re ot bW g Nations from rising tides
i : s : Chide Climate change poses a
SUI]nor Ing e e ; : 7 significant threat to low-lying

OrC X S e i |  Pacific Island nations.
traI]SItlon to net Zero . | E | |earn how we're helping improve
T ;s § these nations’ readiness to
& R == ; access the world’s largest

A selection of case studies : =1 : e climate fund to help build long-
: term resilience to climate change.

Click on case study
to read our stories

—

Nestlé’s path to net zero - 7 & Decarbonising mining? Rainforest rescue: the startup
Find out how we're helping this ~  How A:PA Group is on a mission to end palm oil
global company prepare for their first changing the game deforestation

regulatory Sustainability Report in line : = Learn how APA Group's Meet KPMG Nature Positive Challenge

with the new Australian Sustainability = renewable energy strategy winner Levur — crafting sustainable oils

Reporting Standards. = c is tackling mining'’s biggest that could reshape industries and protect
z . sustainability challenge head-on. the planet.

Find out how we are helping them scale.
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https://kpmg.com/au/en/about/impact-plan/pacific-island-nations-tackle-rising-seas.html
https://kpmg.com/au/en/about/impact-plan/nestle-path-to-net-zero.html
https://kpmg.com/au/en/about/impact-plan/kpmg-helps-apa-group-cut-emissions.html
https://kpmg.com/au/en/about/impact-plan/levur-solution-palm-oil-deforestation.html
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Our thought
leadership

We know our clients value our insights into
the issues that affect them and the markets
and communities they operate in. In FY25,
we delivered a diversity of reports into key
market and sector issues, with a particular
focus on the technological changes that are
shaping our futures. Some of our key insights
reports are included here.

Click each image for
more information


https://kpmg.com/au/en/home/insights/2024/09/ceo-outlook-2024-australia.html?pageAccordionID=0&nocache=true#ceos
https://kpmg.com/au/en/home/insights/2025/04/trust-in-ai-global-insights-2025.html
https://kpmg.com/au/en/home/insights/2025/06/ai-agents-the-dawn-of-reasoning-machines.html
https://kpmg.com/au/en/home/insights/2024/10/trusted-ai-elevating-business-outcomes-ethical-governance-frameworks.html
https://kpmg.com/au/en/home/insights/2024/11/sustainability-reporting-survey-2024.html
https://kpmg.com/au/en/home/insights/2024/08/transforming-enterprise-future.html
https://kpmg.com/au/en/home/insights/2024/10/global-tech-report-australia.html
https://kpmg.com/au/en/home/insights/2024/04/human-side-energy-transition.html
https://kpmg.com/au/en/home/insights/2024/11/customer-experience-excellence-report.html
https://kpmg.com/au/en/home/insights/2025/01/workplace-ai-adoption-success-insights-stories.html
https://kpmg.com/au/en/home/insights/2025/01/australian-business-leaders-top-five-challenges.html
https://kpmg.com/au/en/home/insights/2024/06/aged-care-market-analysis.html
https://kpmg.com/au/en/home/insights/2024/06/aged-care-market-analysis.html
https://kpmg.com/au/en/home/insights/2024/09/ceo-outlook-2024-australia.html?pageAccordionID=0&nocache=true#ceos
https://kpmg.com/au/en/home/insights/2025/04/trust-in-ai-global-insights-2025.html
https://kpmg.com/au/en/home/insights/2024/08/transforming-enterprise-future.html
https://kpmg.com/au/en/home/insights/2024/10/trusted-ai-elevating-business-outcomes-ethical-governance-frameworks.html
https://kpmg.com/au/en/home/insights/2024/10/global-tech-report-australia.html
https://kpmg.com/au/en/home/insights/2024/11/sustainability-reporting-survey-2024.html
https://kpmg.com/au/en/home/insights/2024/11/customer-experience-excellence-report.html
https://kpmg.com/au/en/home/insights/2024/04/human-side-energy-transition.html
https://kpmg.com/au/en/home/insights/2025/01/workplace-ai-adoption-success-insights-stories.html
https://kpmg.com/au/en/home/insights/2025/01/australian-business-leaders-top-five-challenges.html
https://kpmg.com/au/en/home/insights/2025/06/ai-agents-the-dawn-of-reasoning-machines.html
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ical Minerals and
Production

Advocating for 01 e

Development
3 “_Introducing * . O 5
our community
guardrails for Al in
high-risk settings . ' Inquiry into prevalence,
causes and impacts of
October 2024 A loneliness in New South
We are proud to contribute to debates that are shaping E ..' R
the future of many sectors of the Australian economy & October 2024
and welcome opportunities to contribute to public policy t x
development through our participation in consultations, O 2 ““-",‘ : _ i
reviews and inquiries.
In FY25 we made contributions to more than 30 Th ; .
government and parliamentary consultations, that Peost of coming O 6

we hope will help positively shape the future of the :)aai::rzf.i(r)\;nsctiglv:lr;iIf?t:ra

Australian economy and community. Some of our working mothers

significant submissions are included here. Tax Lav_vs_ Amendment O 8
(Incentivising Food

Donations to Charitable
Organisations) Bill

'
October 2024

Novembe

Click each image for
more information

04

Productivity Inquiry —
Harnessing data and
digital technology

June 2025
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https://kpmg.com/au/en/home/insights/2018/10/working-mothers-returning-to-work.html
https://www.aph.gov.au/DocumentStore.ashx?id=42f08f5a-94a8-4bff-bd8f-82aaaf388820&subId=762227
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https://treasury.gov.au/sites/default/files/2024-11/c2024-541266-kpmg.pdf
https://treasury.gov.au/sites/default/files/2024-11/c2024-541266-kpmg.pdf
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https://kpmg.com/au/en/home/insights/2025/06/harnessing-data-digital-technology-kpmg-submission.html
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https://kpmg.com/au/en/home/insights/2025/04/australia-research-development-system-kpmg-submission.html
https://kpmg.com/au/en/home/insights/2025/04/australia-research-development-system-kpmg-submission.html
https://kpmg.com/au/en/home/insights/2025/06/harnessing-data-digital-technology-kpmg-submission.html
https://kpmg.com/au/en/home/insights/2025/06/harnessing-data-digital-technology-kpmg-submission.html
https://contentplus.kpmg.com.au/SignIn?returnUrl=%2Ftax-now%2Farticles%2FPayday-superannuation-exposure-draft-april-2025-kpmg-submission%2F

Our leadership
and governance

At KPMG, governance is not just a system of
oversight. It is the foundation that enables us
to lead with purpose, uphold trust and respond
decisively to complex challenges.

This year, we have proactively evolved our
approach to governance to continue to meet
the needs of a fast-changing environment.
Building on last year’s advances, which
included increasing the number of independent
directors appointed to our Board, we refreshed
our National Board and National Executive
Committee. This brings new expertise in digital
transformation, risk and regulation. Our risk
governance leadership was expanded with a
fully dedicated Chief Risk Officer and Head

of Office of General Counsel on our National
Executive Committee.
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National Chairman

%

Martin Sheppard is the National Chairman of KPMG

Australia. Appointed to this role from 1 September 2023,

Martin is responsible for holding the firm to the highest
professional standards of governance, quality and

integrity, and the overall strategic positioning of the firm.

Martin Sheppard was appointed Chairman of KPMG
Asia Pacific, effective 1 October 2025.

Jane Henstritch AO Michael Ebeid

National Executive Committee (NEC)

Our Board

Our National Board oversees management of the firm

and comprises the National Chairman, the CEO and ten
other members including three independent directors,
Patty Akopiantz, Mike Baird AO and Jane Hemstritch AQ.
Itis responsible for oversight and monitoring of the firm’s
management to drive growth and long-term prosperity of
the firm while engendering trust from the firm's partners,
people, clients and the wider community. Michael Ebeid is
an independent adviser to KPMG Australia’s National Board,
focusing on technology, digital transformation and culture.

CEO

Andrew Yates was appointed CEO of
KPMG Australiaon 1 July 2021. As CEO,
he is responsible for the firm's strategy,
culture and operations, and leads the
principal executive body of the firm, the
National Executive Committee (NEC).

The NEC drives the execution of the strategy approved by the Board, and establishes processes

to monitor and enforce policy compliance.


https://kpmg.com/au/en/home/contacts/y/andrew-yates.html
https://kpmg.com/au/en/home/about/leadership.html#board
https://kpmg.com/au/en/home/contacts/s/martin-sheppard.html
https://kpmg.com/au/en/home/about/leadership.html#nec
https://kpmg.com/au/en/home/contacts/s/martin-sheppard.html
https://kpmg.com/au/en/home/contacts/y/andrew-yates.html
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in accordance with the Global Reporting Initiative
(GRI) Standards, so you can be confident we are
reporting in the same way as many other leading
organisations around the world. We also share our
progress against our longstanding commitment to the
UN Global Compact Principles and the UN Sustainable
Development Goals.

Detailed mapping to these frameworks — including
our GRI Index — can be found in Our Impact Plan
2025 Databook, which contains our reported data.
Limited assurance has been completed over key
data — firm-wide revenue, taxes paid and people
. metrics — as we progress to fully audited accounts.

pactreporting

Accompanying the release of Our Impact Plan, we have
also released our Climate Risk Report, Modern Slavery
Statement and Transparency Report for 2025.

This is the fifth year we have released our impact
reporting. Like many of our client organisations, we
continue to evolve our sustainability and regulatory
reporting to align with best practice.

If your organisation would like to discuss our reporting
journey or seek advice on your own sustainability
reporting, we would welcome a conversation.

Adrian King Daniel Camilleri
Partner in Charge, Partner,
ESG Advisory & Assurance Audit & Assurance
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https://assets.kpmg.com/content/dam/kpmgsites/au/pdf/2025/kpmg-climate-risk-report-2025.pdf
https://kpmg.com/au/en/about/governance-leadership/audit-transparency-report-2025.html
https://assets.kpmg.com/content/dam/kpmgsites/au/pdf/2025/kpmg-australia-modern-slavery-statement-fy25.pdf
https://kpmg.com/au/en/about/impact-plan.html
https://assets.kpmg.com/content/dam/kpmgsites/au/pdf/2025/kpmg-au-impact-plan-2025-databook.pdf
https://assets.kpmg.com/content/dam/kpmgsites/au/pdf/2025/kpmg-au-impact-plan-2025-databook.pdf
https://assets.kpmg.com/content/dam/kpmgsites/au/pdf/2025/kpmg-climate-risk-report-2025.pdf
https://assets.kpmg.com/content/dam/kpmgsites/au/pdf/2025/kpmg-australia-modern-slavery-statement-fy25.pdf
https://assets.kpmg.com/content/dam/kpmgsites/au/pdf/2025/kpmg-australia-modern-slavery-statement-fy25.pdf
https://kpmg.com/au/en/about/governance-leadership/audit-transparency-report-2025.html

Contactus

Andrew Yates
Chief Executive Officer
E: ajyates@kpmg.com.au

Martin Sheppard
National Chairman
E: msheppard1@kpmg.com.au

Kristin Silva
Partner, Corporate Affairs
E: ksilva@kpmg.com.au

Rita Fentener van Vlissingen
Director, Impact & Citizenship
E: ritafentener@kpmg.com.au

Eileen Hoggett

Chief Operating Officer

& Head of Corporate Affairs
E: ehoggett@kpmg.com.au S e ——
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The information contained in this document is of a general nature and is not intended to address the objectives, financial situation or needs of any particular individual or entity. It is provided
for information purposes only and does not constitute, nor should it be regarded in any manner whatsoever, as advice and is not intended to influence a person in making a decision, including, -
if applicable, in relation to any financial product or an interest in a financial product. Although we endeavour to provide accurate and timely information, there can be no guarantee that such
information is accurate as of the date it is received or that it will continue to be accurate in the future. No one should act on such information without appropriate professional advice after a —
thorough examination of the particular situation. ? o

i

To the extent permissible by law, KPMG and its associated entities shall not be liable for any errors, omissions, defects or misrepresentations in the information or for any loss or damage
suffered by persons who use or rely on such information (including for reasons of negligence, negligent misstatement or otherwise). -
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https://www.linkedin.com/company/kpmg-australia
https://www.facebook.com/KPMGAustralia/
https://www.youtube.com/user/kpmgaustralia
http://www.instagram.com/kpmgaustralia
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