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Projected market 

size FY291

Gross disposable 

income FY25E2

Index of Industrial 

Production (IIP) change 

rate in August 20242 

Retail inflation in 

September 20243

The sector was impacted by inflationary pressures on consumer spending and seasonality; 
outlook remains positive driven by the rising demand for premium products

Exports of key products like refrigerator and air conditioners are expected to drive the next growth phase
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77% 56% 22%
Y-o-Y export growth of key consumer durable products in India (Aug-2024)4

In Q2FY255

• Cables and wires saw healthy growth 

driven by infrastructure

• Kitchen appliances saw muted sales 

• Washing machine sales 

underperformed due to poor consumer 

demand

• Air conditioners saw consistent sales 

following heatwave in July.

Washing machine Air conditioner Refrigerator

-4.1%

Dishwashing machine

10% 
Y-o-Y growth in personal 

credit for consumer 

durables7

Preference towards 

consumer durables finance
Increase in prices of key 

inputs like copper and 

aluminum by

94.7 
Marginal increase 

(0.8 points) in Sep 

20243

Improving consumer 

confidence

AI - washing machine | Smart ACs

Premium products driving festive demands in 

September and October 20247

Shift towards premium plus segments

4 mn  domestic 
surplus (2024)

In refrigerator compressors, 

amid import practices6

Lack of localised component 

supply chain

8% 
Room AC

12%
Washing machine

17% 
Aircooler

~10% Y-o-Y

Low penetration of ownership across durable products in 

Indian households in comparison to global households

Resulting in high raw 

material costs (2024)5

Current penetration levels of major appliances in India (2024)6

Festive season to drive 

revenue growth in Q3FY257

Expected consumer 

price inflation in FY253
Normalisation of 

channel inventory7

Premium products to  

outperform mass segments7

Moderate 

revenue growth

Flat growth in 

product prices

Weakness in 

rural demand

Seasonality in 

the quarter

Seasonal quarter impacts sector growth7

Heavy rains impacted 

industrial production

Sources: 1) “India's consumer durables market to be world's 4th largest by 2027: CII”, IBEF, October 2024; 2) Ministry of Sta tistics and Programme Implementation, November 2024; 

3) RBI official site, November 2024; 4) Ministry of Commerce and Industry, November 2024; 5) Q2FY25 Results Preview by Centrum, November 2024; 6) FMCG: The Marathon 

Continues, Morgan Stanley, October 2024; 7) KPMG in India analysis, November 2024

KPMG in India contacts:
Neeraj Bansal

Partner and Head – India Global

E: nbansal@kpmg.com

Vaibhav Sharma

Director - Markets

E: vaibhavsharma20@kpmg.com

kpmg.com/in/socialmedia

Follow us on:

The information contained herein is of a general nature and is not intended to address the circumstances of any particular 

individual or entity. Although we endeavor to provide accurate and timely information, there can be no guarantee that 

such information is accurate as of the date it is received or that it will continue to be accurate in the future. No one should 

act on such information without appropriate professional advice after a thorough examination of the particular situation.

KPMG Assurance and Consulting Services LLP, Lodha Excelus, Apollo Mills Compound, NM Joshi Marg, Mahalaxmi, 

Mumbai - 400 011 Phone: +91 22 3989 6000, Fax: +91 22 3983 6000.

© 2024 KPMG Assurance and Consulting Services LLP, an Indian Limited Liability Partnership and a member firm of the 

KPMG global organisation of independent member firms affiliated with KPMG International Limited, a private English 

company limited by guarantee. All rights reserved.

The KPMG name and logo are trademarks used under license by the independent member firms of the KPMG global 

organisation. 

This document is for e-communication only.
Access our latest insights 

on KPMG Insights Edge

KPMG. Make the Difference.

The Indian consumer durables
sector – Q2FY25

December 2024

https://www.linkedin.com/company/kpmgindia/
https://x.com/kpmgindia
https://www.facebook.com/KPMGIndia
https://www.instagram.com/kpmgin/
https://www.youtube.com/@KPMGIndia

	Slide 1



