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The sector saw subdued demand impacted by food inflation and incessant rains. Rural performance
outpaced urban, while premium products and g-commerce drove consumer engagement
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Sources: 1) “India's consumer durables market to be world's 4th largest by 2027: CII”, IBEF, October 2024; 2) Ministry of Statistics and Programme Implementation, November
2024; 3) IBEF FMCG news, November, 2024; 4) KPMG in India analysis, November 2024 5) RBI official site, November 2024; 6) Q2FY25 results - Sharekhan by BNP Paribas,
November 2024
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