
INR3 tn 4th 7.7%CAGR* 5.5% Y-o-Y

Projected market 
size FY291

Largest global 
market by FY271

Indian appliance and 
consumer electronic 

industry by FY331

Retail inflation in 
September 20243

Investment, innovation and digital retail expansion are shaping India's consumer durables 
market, despite inflationary and regulatory challenges

Exports of key products like refrigerator and air conditioners are expected to drive the next growth phase
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28.2% 16.5% 70.2%
Y-o-Y export growth of key consumer durable products in India (Nov 2024)4

By 20261

• Refrigerator market in India to increase by
a CAGR of 9.5 per cent (FY21-26)

• AC market in India to increase by a CAGR 
of 20.8 per cent (FY21-26)

• India’s TV production is expected to 
increase at a CAGR of 20 per cent

• Dishwasher market in India is expected to 
surpass INR7.8 bn by FY26

Washing machine4 Air conditioner4 Refrigerator4

0.8%

Dishwashing machine4

4.3% 
Y-o-Y growth of per 
capita GDP* in India

Income growth of 
consumers1

Increase in inflationary 
pressures

INR79cr 
Govt. incentives for 
white goods under 
PLI in Q4FY24

Production-Linked 
Incentive (PLI) scheme1

Rising disposable income and 
technological innovation is fueling 
competition and attracting multinational 
companies

Multinational interest1

150
Products under expanded 
quality compliance 
requirement (FY24)2

Addition of products categories 
by quality control orders

6.21% (FY24)

Global economic conditions

General Consumer Price 
Index (CPI) from 5.49 per cent 
in FY23 with rural at 6.68 per 
cent CPI (FY24)6

Increasing investments 
from national and 
multinational players1

Expected consumer 
price inflation in 
Q1FY263

Decline in consumer 
confidence by 0.7 
points to 94 in Sept 245

Smartphones emerged as 
India’s fourth-largest export 
category (FY24)1

Increased 
government 
investments1

Focusing on the 
Indian smart 
electronics market1

Y-o-Y growth in online
retailing, with estimated
CAGR of 18.7 per cent
(FY24-28)1

Y-o-Y increase
in production
of white goods1

Investments, innovation and e-commerce impacting growth

Growing consumer 
durable financing 
options3

Sources: 1) India's consumer durables market, IBEF, November 2024; 2) Government expands quality compliance requirements for over 150 products, IBEF, February 2025; 3) RBI 
official site, RBI, November 2024; 4) Ministry of Commerce and Industry, November 2024; 5) Consumer confidence survey, RBI, November 2024; 6) Consumer price index, Ministry 
of statistics and programme implementation, November 2024; 7) State of Economy, RBI, February 2024
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The Indian consumer durables
sector – Q3FY25

Fluctuations in global financial 
markets can influence domestic 
consumer spending patterns7

*Compounded Annual Growth Rate

*Gross Domestic Product

4.5% 

https://www.linkedin.com/company/kpmgindia/
https://x.com/kpmgindia
https://www.facebook.com/KPMGIndia
https://www.instagram.com/kpmgin/
https://www.youtube.com/@KPMGIndia

	Slide Number 1

