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The FMCG sector inIndia expanded due to consumer-driven growth and higher product prices,
especially for essential goods
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Sector posted growth of 10.6 per cent in Q3FY25 (from 5.6 per cent in Q2FY25), aided by sequential
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Source: 1) FMCG Industry in India, IBEF, January 2025; 2) Business Standard report, EMIS, February 2025; 3) RBI official website accessed on 11 March 2025
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