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The Indian retailindustry grew by -9 per cent' driven by economic growth and anincreasingly diverse

consumer base
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India’s large and young population, rising middle class, urbanisation, changing lifestyle and consumption patterns
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Liberalisation of FDI is expected to give a boost to ease of| Retailers in the need for revamping omnichannel strategy as
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Retail sector experiencing exponential growth with retail development in major cities metros and small
cities driven by healthy economic growth, changing demographic profile, increasing disposable income
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@ Retailers are adopting omnichannel @ Global investors are investing in the retail @ p2c focusing on space absorption,
and distinct customers strategies sector by buying a stake in existing assets personalisation and leveraging the ‘Made
for expansion? or through greenfield development? in India’ sentiment? )

Source: 1) India's retail market, Indian Economy news, IBEF, March 2025; 2) Retail industry in India, IBEF, January 2025; 3) RBI official website, accessed on March 2025
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