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*Fast moving consumer goods

The sector is growing steadily, supported by rural-led growth, reduced ininput cost, low food inflation
andrapid expansion of e-commerce and g-commerce
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£ reshaping urban retail dynamics, adopting latest technologies and strategic investments
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»n Urban growth remains subduezd while Personal and home care products - Surge in smaller pack
rural demand shows recovery expanding faster than food and beverages? consumption. )
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Trends Challenges

Quick-commerce disruption®

E-commare weakening

supply chain players in
e-comm and modern
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A higher unit growth
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revenue growth oils from 20 per cent to consumption to ease, likely to transformation
expected! 10 per cent in June in non-metro flow from and distribution
20257 areas’ 2HFY265 expansion’

*Basic duty custom

Source: 1) FMCG Industry in India, IBEF, May 2025; 2) Rural demand continued to outpace urban in April-June period, IBEF, August 2025; 3) Consumer confidence survey, RBI,
May 2025; 4) Over 1.4 Lakh Food Processing Projects Approved Under MoFPI Schemes to Boost Rural Economy, IBEF, August 2025; 5) Philip Capital, Refinitive, July 2025; 6)
EMIS report, July 2025; 7) Centre reduces Basic Custom duty (BCD) on major imported Crude edible Oils from 20% to 10%: PIB, June 2025; 8) Consumer price index numbers on
base 2012=100 for rural, urban and combined for the month of July, 2025: PIB, 12 August 2025
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The information contained herein is of a general nature and is not intended to address the circumstances of any particular
individual or entity. Although we endeavor to provide accurate and timely information, there can be no guarantee that
such information is accurate as of the date it is received or that it will continue to be accurate in the future. No one should
act on such information without appropriate professional advice after a thorough examination of the particular situation.
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