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The Indian retail industry grew by -9 per cent' driven by favourable government initiatives, rising
disposable incomes and strong rural demand
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India’s large and young population, rising middle class, urbanisation, changing lifestyle and consumption patterns
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2 and favourable government initiatives prove to be a growth engine for the retail industry?
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@ entering India expected to reach ~500 mn in 2030" expected to remain robust * Urbanisation.
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Drivers Challenges

s Q-commerce boosting Favourable outlook for Uncertain global financial = Weaker volume, higher inflation

w retail market? local retail brands? markets? and operating de-leverage?

Q

1] a . *

A &570-80%CAcR G 68% 4 Elevatedinfiation Qe 0SR* sawslower demand

e Operating across Favouring local brands in Slowdown consumption in Elevated competition from

E 80 cities? food and beverages? urban segment?® platforms/local players?
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] Cumulative FDI* inflows 2 0/ Retail sector is highly fragmented by the

bt t |NR410 N (from April 2000-December 2024)" o 90/’ unorganised retailers’

Global investors are investing in the retail sector either by | Retailers are in the need for revamping omnichannel strategy as
buying a stake in existing assets or through greenfield well as strategies catering to distinct customer segments’
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New jobs to be created Urban India’s purchasing E-commerce transactions Expected growth rate
by retail sector by 2030" power and premiumisation’ now come from tier Il and in organised retail
Il cities? market by 2021-32"
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% Retailers are Collective efforts of Direct-to-consumers Retailers are Free trade agreements
e adopting financial houses (D2C) players expanding retail (FTAs) and tariff
I:08 omnichannel and banks with focusing on space stores across cities realignments are
ey strategies retailers are absorption such as departmental boosting
X enabling consumers and hypermarkets competitiveness with
for easy credit stores cost advantages
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Source: 1) Retail Industry in India, IBEF, July 2025; 2) India's retail sector projected to nearly double to Rs. 1,68,00,650 crore (USD1.93 tn) by 2030, IBEF, August 2025; 3)
Centrum, EMIS report, April 2025
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