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*Fast moving consumer goods

FMCG growthis likely toaccelerate basis goods and services tax (GST) reforms, flexible spending, easing
inflation and digital retail hoom
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Source: 1) FMCG Industry in India, IBEF, Aug 25; 2) Consumer price index numbers on base 2012=100 for rural, urban and combined for the month of September, 2025, PIB, Oct 25;
3) Consumer price index numbers on base 2012=100 for rural,urban and combined for the month of October, 2025,PIB,Nov 2025; 4) GST Rationalisation: From Coffee Farms to
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