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India’s consumer durables sector is likely to move fromimport dependence tolocal
manufacturing driven by supporting policies and domestic and foreigninvestments
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The room air conditioner (RAC) segment grew steadily due to increased summer demand, stronger secondary sales,
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E-commerce market is Television market expected Tech firms are entering Residential ownership is
expected to grow by 2030, growth by FY29, with CAGR  India to build electronics expected to increase
driven by electronics and of 5.9 per cent (FY24-29)' manufacturing bases’ ninefold by 2050, may
apparel segment’ boost electricity demand?
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x goods is expected to rental home INR28 tn in electronics and lll towns boost e-commerce in
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Q areas due to free driven by the ‘Make in  to have a wider India’ develops
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Sources: 1) India's consumer durables market, IBEF, February 2026; 2) Trade statistics, Ministry of commerce and industry, accessed in June 2026; 3) Index of Industrial Production
(IIP) recorded a 4.1 % year-on-year growth in March 2026, IBEF, April 2026; 4) Industrial output grows 4.1% in March, led by manufacturing and mining, DD News, April 2026; 5)
Localization of Electronics Manufacturing in Consumer Appliances: India’s Growth Story, IBEF, June 2026; 6) Industrial Production Grows 4.9% in April as India Unveils New |IP
Series with 2022-23 Base Year, DD News, June 2026; 7) How Consumer Buying Behaviour Is Shaping E-commerce in India, IBEF, April 2026; 8) India cruising towards $300 billion
electronics production by 2026: Centre, DD News, March 2026
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