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India’s retail growth is expected to shift from sheer market scale to organised, digital and omnichannel expansion,
supported by rising incomes, increasing online shoppers and tier-ll and tier-lll consumption'

India retail market outlook and growth indicators’

~INR145 i laf 68/0 ~INR86 tn 9%

Retail market size in Projected CAGR* Food and grocery Y-0-Y sales growth
2030 growth (2019-2030) may be the highest in
contributor February 2026

*Compounded annually growth rate

India’s retail sector remained resilient in FY26, supported by stable consumption, digital-led channel expansion and
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