6 November 2025

Weekly news update from the KPMG Agribusiness
Network

Welcome to this week’s issue of Field Notes, a summary of Agribusiness news
from across the sector, prepared by the KPMG Agribusiness network.

Week in review

In Aotearoa...

The government has introduced the Fast-track Approvals Amendment Bill to

establish an express consenting_pathway for new supermarket developments,

supporting_its Grocery Competition Policy [3 November, Beehive]. Under the new
process, eligible supermarkets that align with the policy may bypass standard
resource consent processes and be referred by the Minister to a fast-track expert
panel for a faster decision.

Zespri International Limited has concluded its 2025 kiwifruit season with its last
charter vessel departing_for Japan [31 October, Farmers Weekly]. The season
delivered a record crop of 215 million trays, up from 195 million last year. Growth
was supported by strong sales in Europe, the United States (US), and increased
Chinese demand during the Mid-Autumn Festival.

According to the Meat Industry Association (MIA),_ New Zealand’s red meat

exports increased by 29% year-on-year in September 2025, driven by solid

demand across key markets [4 November, Rural News]. Export value also
increased by 20% to NZ $2.27 billion. At this stage, MIA are not seeing the US
tariffs implemented earlier in the year as having a significant impact on exports.

Many dairy herds in Southland have seen somatic cell counts increase, a key

indicator of subclinical mastitis, following the gale force winds which caused a
local state of emergency two weeks ago [31 October, Farmers Weekly]. Whilst
milking has since resumed, missed repeat milkings due to widespread power
outages has seen bulk tank cell counts remain high, some reaching up to
1,500,000 cells/mL, well above the 150,000 target.

In International news...

In Australia, low water allocations in key irrigation areas in New South Wales

have forced rice and cotton growers to reduce their summer plantings [2

November, ABC News]. Rice acreage is expected to drop to about one-third of
last year’s 44,000 hectares, whilst cotton plantings may halve, with some
farmers scaling back or opting out of the season entirely due to the water
shortage.

Burger King_Austria has reversed its decision to replace all dairy milk with oat

milk in hot drinks, just one week after announcing_the change [31 October,
Green Queen]. The switch, a partnership with plant-based company Oatly to
promote low-emission alternatives, was revoked following strong customer
preference for dairy milk.

In the United Kingdom, McDonald’s has expanded its long-standing_partnership
with dairy co-operative Arla Foods to promote nature-led sustainability across its
organic milk supply chain [31 October, FarmingUK]. The initiative includes a
biodiversity pilot on 60 organic farms focused on improving soil health and
wildlife habitats whilst reducing emissions.

Ireland’s Department of Agriculture, Food and the Marine is seeking_new
software to improve its cyber-attack defences [4 November, Agriland]. The
department has issued a one-year tender worth €450,000 (NZ $913,400) for
ransomware containment solutions to support approximately 5,000 users and
enable secure remote and flexible working across its national network, which
includes a presence within numerous Irish food businesses

Spotlight stories

FoodTech Spotlight: Nutriearth scales light-activated vitamin D3 from an
intriguing_new source [29 October, AgFunder News]

French startup Nutriearth has patented a process that uses UV-B light on
mealworm flour and oil to produce vitamin D3 for human consumption. This
clean-label method avoids chemical extraction leveraging the insects’ natural
sterols to create highly bioavailable formats for food and supplements. The
innovation provides a sustainable alternative to lanolin-derived vitamin D3,
offering better absorption and a lower environmental footprint. Nutriearth has
secured regulatory approvals in the EU, Canada, and the US, scaling production
to serve over 50 million people as it enters premium nutrition markets.

Animal Health Spotlight: Mastitis screening_tool funded for UK release [31
October, Farmers Weekly]

New Zealand agri-tech company Bovonic has secured funding to launch its
mastitis screening device QuadSense in the United Kingdom and Ireland.
QuadSense is a self-installable solution for conventional milking systems that
provides real-time udder health data, enabling farmers to detect mastitis early
and safeguard both milk production and animal welfare. With over 4,000 units
already installed across 150 New Zealand farms the investment will drive
Bovonic’s expansion into global markets.

This week's headlines

New-look wool sale format hailed as a success [4 November, Farmers Weekly]

The Christchurch Wool Exchange has trialled its first nationwide sale format,
offering wool from both North and South Islands in a single auction. The move
aimed to streamline logistics and attract stronger buyer participation. North
Island strong wool prices lifted by 19 c/kg, whilst South Island strong wool rose
5%. The trial was considered a success, achieving a 90% clearance rate and
firm demand, with the next combined sale scheduled for November 12.

Rubisco scales up hemp capability [3 November, Farmers Weekly]

New Zealand-based sustainable materials company Rubisco is relocating its
hemp processing operations to Ashburton to streamline its operations and
reduce emissions, bringing the facility closer to its hemp supply base. Hemp bast
fibres are increasingly used in textiles, construction materials, and bio-
composites. Having exceeded capacity at its Christchurch site, Rubisco plans to
have the new facility operational by early 2026.

Alcohol industry explores smaller packaging as consumers seek convenience [1
November, ABC News]

In Australia, alcohol manufacturers are using smaller formats such as aluminium
cans and mini bottles to meet growing demand for convenience and variety.
Wine and spirit producers are trialling compact packaging to lower barriers to
entry and attract younger consumers, as these formats allow customers to try
new products without having to commit to purchasing full bottles. The trend
reflects shifting consumption habits and offers practical benefits for sampling,
portability, and portion control.

At KPMG, we believe that the future success of New Zealand depends on our
ability and willingness to add value to our primary produce and take it to the
world. Keeping informed on the latest news and discussions is just one of the
ways to make this happen for New Zealand’s most significant contributor to
prosperity.

If others in your organisation would find this publication useful, please forward
this email on to them. They can then subscribe to our weekly newsletter.

Regards,

lan Proudfoot Andrew Watene
Global Head of Agribusiness Head of KPMG Propagate™
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