21 May 2026

Weekly news update from the KPMG Agribusiness
Network

Welcome to this week’s issue of Field Notes, a summary of Agribusiness news
from across the sector, prepared by the KPMG Agribusiness network.

Week in review

The Agri-Women’s Development Trust (AWDT)_will enter a phased wind-down

over the next 12 months after a successful 16 years of supporting_ thousands of
rural women [15 May, Farmers Weekly]. All existing programmes will proceed as
scheduled, whilst the AWDT works with partners to transition key initiatives and
ensure its impact continues.

Foodstuffs has launched a new loyalty programme designed to reflect how New

Zealanders shop, aiming_to strengthen customer retention and improve data-

driven insights on purchasing behaviour [18 May, 1 News]. The move is
expected to increase competitive pressure in the grocery sector whilst enabling
more targeted promotions and pricing strategies.

Meridian Energy _has secured consent to develop a large-scale solar farm to

expand renewable electricity generation [16 May, RNZ]. The project, located
near Palmerston North, is expected to include ~250,000 solar panels and
generate enough electricity to power approximately 30,000 homes.

Mussel producer Aroma Agquaculture was fined NZ $24,000 after moving 259

tonnes of mussels from a Bonamia-controlled zone without the required permits,

breaching_biosecurity rules [15 May, RNZ]. The court noted the breach stemmed
from a failure to follow permitting and movement approval processes, despite
known controls in place to prevent the spread of the parasite.

In International news...

India and Sweden have signed a strategic partnership to strengthen bilateral
economic ties and expand cooperation [18 May, Euractiv]. The agreement aims
to double trade and investment from US $7.75 billion (NZ $13.28 billion) within
five years, and includes collaboration across the green transition, defence,
advanced technologies, and space.

A German court ruled that global confectionary company, Mondeléz misled

consumers by reducing_Milka chocolate bar sizes (e.g. 100g_to 90g)_without

clearly signalling_the change on packaging [15 May, Food Ingredients First]. The
decision, which can still be appealed, reinforces consumer protection
expectations and may require clearer disclosure when product sizes change.

Syngenta Vegetable Seeds has opened a US $10 million (NZ $17.10 million)
R&D technology centre in El Ejido, Spain, designed to address emerging_crop

pathogens affecting global vegetable production [14 May, Syngenta]. The facility
integrates field-to-lab diagnostics with breeding, data science, and biosafety
capabilities to accelerate the development of disease-resistant seed varieties.

Australia’s federal government has rejected an AU $94.0 million (NZ

$114.4 million)_livestock restocking_proposal following_flood-related losses of up

t0 90,000 animals in Queensland [19 May, ABC News]. Instead, funding will be
redirected to broader disaster recovery efforts, including an additional AU

$48 million (NZ $58.40 million) through Disaster Recovery Funding
Arrangements.

Spotlight stories

Technology Spotlight: Could ‘chickpea-sized’ biosensors make

biomanufacturing_more cost competitive? [19 May, AgFunder News]

US-based startup Capra Biosciences is developing ‘chickpea-sized’ wireless
biosensors to improve efficiency in biomanufacturing by enabling real-time, in
situ monitoring of fermentation processes. The sensors combine engineered
microbes that emit signals under stress with embedded electronics to track
parameters such as metabolic activity, redox state, and media composition,
reducing reliance on manual sampling. By optimising fermentation conditions
and improving process control, the technology could lower costs, improve yields,
and help bio-based manufacturing compete more effectively with petrochemical
production.

Water Spotlight: Suntory Group Strengthens Water Sustainability Efforts with
New Water Replenishment Initiative and Research Partnership in Australia [14

May, Suntory]

Global beverage company Suntory Group has launched a water replenishment
initiative in Australia’s Brisbane River catchment, alongside a three-year
research partnership with Griffith University’s Australian Rivers Institute to
address climate impacts on water availability and quality. The programme
combines on-the-ground restoration, such as riparian planting, irrigation
optimisation, and waterway rehabilitation, with scientific research, aiming to
replenish more water than is used at its nearby Swanbank facility and strengthen
long-term water resilience.

This week's headlines

Plant protection boosts breeder security [18 May, Farmers Weekly]

New Zealand has strengthened plant variety rights, extending protection periods
by five years for new and existing cultivars, and up to seven years for those
under the 1987 Act. The reforms improve breeder security and align NZ with
international standards, supporting investment in innovation. Industry players
advocate that the changes provide greater confidence to develop new varieties,
expand production, and grow exports, with significant economic upside driven by
longer commercialisation windows.

NHS and Morrisons launch first-of-its-kind cancer awareness campaign in the
shower aisle [12 May, Retail Times]

The National Health Service and Morrisons have launched a first-of-its-kind
cancer awareness campaign by placing symptom prompts on own-brand bath
and shower products, integrating health messaging directly into everyday
routines. The initiative aims to improve early detection by encouraging self-
checks during washing, leveraging Morrisons’ national retail footprint to
normalise awareness and embed preventative health behaviour into daily
consumer touchpoints.

Hawke’s Bay PIQA Red Pear harvest joins growing_global market [19 May, The
Country]

Hawke’s Bay’s PIQA® Red pear harvest is gaining traction in the global premium
fruit market, driven by strong demand for its distinctive red colour, crisp texture,
and extended shelf life. Developed over two decades by Plant & Food Research,
the variety can achieve premium retail pricing (reported at up to ~NZ $7 per
fruit), supporting investment in production and export growth across Asia,
particularly China.

At KPMG, we believe that the future success of New Zealand depends on our
ability and willingness to add value to our primary produce and take it to the
world. Keeping informed on the latest news and discussions is just one of the
ways to make this happen for New Zealand’s most significant contributor to
prosperity.

If others in your organisation would find this publication useful, please forward
this email on to them. They can then subscribe to our weekly newsletter.

Regards,

lan Proudfoot Andrew Watene
Global Head of Agribusiness Head of KPMG Propagate™
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