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Where the CSO reports

Remit of the CSO’s role

Creating the business case for sustainability
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Creating the business S
case for sustainabllity T

| lack the
right
resources

| don’t
have the
budget



Three Key questions:

Where o

play

m © 2024 Copyright owned by one or more of the KPMG International entities. KPMG International entities provide no services to clients. All rights reserved Document Classification: KPMG Public | 12



Where to play:

FOCUS onwhat
you can control




How to win:

Encourage
others toget
onthebus

Document Classification: KPMG Public | 14



®
——
®®®

What to do:

Makelta
CEO project

Exec Committee
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Some or all of the services described herein may not be permissible for
KPMG audit clients and their affiliates or related entities.
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The information contained herein is of a general nature and is not intended to address the circumstances of any particular individual or entity.
Although we endeavor to provide accurate and timely information, there can be no guarantee that such information is accurate as of the date it is
received or that it will continue to be accurate in the future. No one should act on such information without appropriate professional advice after a
thorough examination of the particular situation.
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