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Al in the workplace Complacent use of Al Impacts of Al on work
employees 20/ . . 55 0/
61? report their 0 intentionally 3 o used Al at work in inappropriate ways + o
b 63%

organization use Al at work

o report increased
uses Al 4 / made mistakes in their work due to Al efficiency, quality of work,
0 and innovation

Worker reliance on Al
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Al governance at work Reflections of employee beliefs about their organization
= Al has increased compliance and privacy risks
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