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Societalindicators
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Al in the workplace Complacent use of Al Impacts of Al on work
employees o o . 0/
897 report their o intentionally 44 /o used Al at work in inappropriate ways 88+ o
b 94%

organization use Al at work

o report increased
uses Al 1 / made mistakes in their work due to Al efficiency, quality of work,
0 and innovation

Worker reliance on Al
4 40/ used Al in ways that contravene
()

policies and guidelines (o) report iqcrease_dI revenue
0 o o o generating activity
o o o 720/ relied on Al output at work without
0

evaluating its accuracy

felt they couldn’t relied on Al to do a concerned about However,

complete their task rather than being left behind (o) i

work without the learning how to do if they don’t use 690/ prest,en:ed i\;—generated + A ;?rp)ezr; ::‘;esrzzti l\J/\:Zrkload,
help of Al Al at work O content as their own

Al governance at work Reflections of employee beliefs about their organization

- Al has increased compliance and privacy risks
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